


Rightmove is the UK’s number one 
property portal and the UK’s largest 

property marketplace.

Launched in 2000, Rightmove is 
now the biggest home-grown web 
brand in the UK, who’s traffic levels 

are only surpassed by Facebook, 
Google, YouTube, eBay and Amazon.

marketing designer

printed leaflets & booklets

printed promotional materials

OOH - taxi wraps, billboards, 
adverts

digital banners  
(corporate and customer)

animation

emails

presentations

events  
(stands & promo materials)
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Affordability

Thanks in part to Help to Buy 
and the relative availability of 
credit to those who can afford 
to stump up the cash for a 
deposit, mortgage approvals 
increased 6% between 2015 
and 2016. In the first six 
months of 2017, approvals 
were at the same level as the 
first half of 2016.

First time buyer numbers are 
also nearly back at 2007 levels 
– reaching 359k in 2016 after 
slumping to below 200k per 

year between 2008 and 2011. 
They now account for 49% of all 
house purchase loans, up from 
36% 10 years ago1. 

However, the number of 
approved mortgages is well 
below the levels seen pre credit 
crunch, due to stricter lending 
criteria. With inflation edging 
up and uncertainty over the 
impact of Brexit on living costs, 
affordability is still tight.

In uncertain times, cash 
remains king. 60% of buy to 

let purchases are mortgage 
free, rising as high as 70% in the 
North West2. 44% of purchases 
between March 2016 and March 
2017 were in cash, equating to 
£138bn spent outright (47% in 
London)3. 

This is mainly driven by older 
home owners who benefitted 
from the boom in pricing and are 
now sitting on piles of equity.  
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4. Create a policy statement for your business
This should detail:
•   Your anti-money laundering policy and procedures – including naming relevant individuals and 

their responsibilities
•  Your procedures on a risk-based approach for identifying and verifying customers
•  A summary of the monitoring controls that are in place 
•   Your commitment to training employees so they’re aware of their responsibilities and the need to 

promptly report suspicious activity to the nominated officer.

5. Keep records
You need to keep a record of all customer checks you carry out, including the relevant paperwork. 
It’s crucial to have this in writing if there’s an investigation into one of your customers. Records 
need to be kept for five years. If you have more than one office, annual audits of your additional 
branches will need to be carried out and recorded. You are required to carry out due diligence on all 
new staff and best practice suggests you carry this out on existing staff, too.

“Records” can include transactions, receipts, cheques and customer correspondence – either 
original copies, photocopies, scanned or electronic copies. Records must be kept for five years 
from the point that a business relationship ends or from the date a transaction is completed.

NAEA Propertymark runs regular webinars for Rightmove members 
bringing you up to speed on the latest industry legislation. Sign up for 
upcoming sessions at hub.rightmove.co.uk/webinars.
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South West England - Lettings

1 bedroom

2 bedrooms

Asking rent New listings

Region Rent
(June 2017)

1 year 
change

5 year 
change

1 year 
change

Bristol £746 0.9% 29.9% -0.1%

Cornwall and Isles of Scilly £508 -0.6% 5.8% -21.8%

Devon £515 1.6% 7.5% -11.5%

Dorset £637 0.9% 14.6% -4.9%

Gloucestershire £556 2.4% 14.1% -2.0%

Somerset £591 2.8% 17.0% -5.7%

Wiltshire £584 2.3% 21.4% 14.8%

Asking rent New listings

Region Rent
(June 2017)

1 year 
change

5 year 
change

1 year 
change

Bristol £984 -2.5% 30.4% -0.4%

Cornwall and Isles of Scilly £638 2.5% 5.6% -13.4%

Devon £641 0.3% 6.4% -4.2%

Dorset £832 1.3% 13.6% -4.9%

Gloucestershire £714 1.2% 13.1% -14.5%

Somerset £733 2.5% 19.3% -9.2%

Wiltshire £687 0.5% 19.7% 0.1%
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Planning For Each Season

Welcome to Rightmove’s Little Blue Book 
for 2018, full of market insights and some 
thoughts on planning for each season of the 
year ahead.

When looking back on the 2018 market you can 
see a series of sub plots that have played out 
alongside the political uncertainty. These have 
included continuing readjustment in London 
with evidence this is spreading to the South, a 
more buoyant market as you go further north 
and a drop in buy to let activity leading to a 
lack of rental stock. Yet despite all of this, sales 
activity and prices at a national level are holding 
pretty steady compared to 2017.

There are some slower markets in the south 
where buyer affordability has been seriously 
stretched, leading to a very price sensitive 
market. As you move further afield the 
landscape is comparatively stronger with 
significant uplifts in activity in parts of Scotland 
and Wales such as Edinburgh and Newport. 

The annual rate of price increase remains 
subdued for a second consecutive year, a result 
of national asking prices now being over 30% 
higher than they were back in 2010.

So what does 2019 look  
like for your business? 

Underlying demand is a positive, though 
choosier buyers will be looking for the right

 property at 
the right price. 
Setting realistic 
expectations with 
vendors from the 
outset will be key. 

The many changes 
in the buy-to-let 
sector mean that 
landlords will need nurturing in the months 
to come, not least with the upcoming ban on 
tenant fees. 

The skills of estate and lettings agents will be 
greatly appreciated by sellers, buyers, landlords 
and tenants, to help them navigate through 
the maze of political uncertainty and whatever 
Brexit has in store for us. 

Forward planning, research and sound advice 
is what this year’s Little Blue Book is about. We 
take a look at the latest market insights, offer 
some tips on how you could prepare for each 
season, and we provide some wisdom from your 
peers. 

Good luck for your year ahead, plan well and 
prosper.

Best wishes, 

Miles. 

Introduction
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38

The summer months see the highest volume of sales falling through. Having a strategy for 
managing your pipeline is vital during the summer months. 

With so many people away on holiday, communication and setting expectations are key. A potential 
selling point for your agency could be how you handle this tricky period when completing a sale.

Standout numbers

One third
of all fall throughs happen over the 
summer

7.4% 
increase in lettings leads from Rightmove from 
summer 2017 to 2018

Karl Knipe 
Partner - Kings Group

"During the summer months, our emphasis changes slightly. We spend 
a little more time focusing on the transactions agreed in spring and early 
summer. Being available to help them get over the line to exchange is 
important.

We’ve noticed that sales have taken a little longer to transact once agreed over 
the last year or so. That’s why it’s vital an agent understands the individual details behind each 
sale and can manage the situation until it’s reached a conclusion.

External factors can affect things, such as the World Cup, the Olympics, political change and 
the economy. However, you can embrace this and use it to your advantage; the agent who 
understands how this can affect sales can plan for it."

Dates for your calendar
The second week in August is consistently the busiest month of the year 
for rental email leads

Summer
Planning for

39

Lettings are hot in the summer

Lettings leads each month

While your competitors are focused on encouraging valuations of resale properties, it could be the 
perfect time to switch your attention to managing a smooth completion for your clients and see 
how you can grow your business in the lettings market.

The summer is a great time to think about how you position your lettings business, as demand is 
at its peak for the year.

Source: 1. Rightmove data, August 2018
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The Little Blue Book was a prestige 
communication sent to our customers 
(primarily Resale and Lettings Agents). 

The book was a showcase of the 
market’s activity over the past year 

with articles from industry experts on 
the outlook for the following year.

The project was a joint effort between 
the Design team, Trade marketing and 

Data Services teams.



Can you find:

3 property 

boards

2 traffic 

islands

1 falling waiter
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January

Can you find:2 property boards
2 speed limit signs

2 footballs
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Can you find:2 property boards
4 Union Jacks

1 Tapsel gate
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Can you find:

1 property

 board

1 village 
notice board

1 man on 

a bench
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Calendars

Trade calendar
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Welcoming home 
outdoor explorers and 
welly boot-walkers. Happy.

Talk to me about finding 
the right home for you.
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Over one third of leads are sent 
outside of normal office hours, 
9am-5pm Monday to Friday.  

You can use your Lead Report in 
Rightmove Plus to see when the 
busiest days and times are for 
your leads. 

Are you available 
out of hours?

Source: Rightmove email and telephone lead data for 
commercial members Jan – Sep 2020.
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Commercial calendar

Rightmove - Calendar

A tidy house, a cluttered 
garage. Happy.

Talk to me about finding 
the right home for you.
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Sitting up high, watching the 
world go by. Happy.

Talk to me about finding 
the right home for you.
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An important piece of  
marketing collateral for each year 

is the Rightmove calendar.  
An opportunity to get the brand 

on every Estate Agent’s desk 
around the country.

As this was aimed at both our 
customers and consumers it was 

vital to showcase Rightmove’s 
personality: the friendly expert. 

However, for our agents that 
only specialised in commercial 

properties, a calendar with a more 
serious tone was needed.



Helping more tenants 
with accessibility needs 
find the right home 

We often hear from wheelchair users looking for their next 
home that they need more information to help decide if a rental 
property is suitably accessible. 

There is currently a list of accessibility fields available to use, 
known as ‘sub features’, that you can tick when uploading listings, 
though currently only 1% of listings make use of these.

Our ambition, with your help, is to create more consistency in 
listings, and introduce relevant filters in the future, to help more 
tenants find accessible homes. This guide is the first step. 

Dos & Don’ts

Do

Don’t

Use these key words in the property 
description, rather than an alternative 
free text field

Use the full phrase in listings, to help 
gather accurate information

Ask the landlord questions if it is not 
known whether a property has these 
features

Paraphrase or change the wording of 
these phrases – e.g. do not use ‘the 
property has step free access’ instead 
of ‘step free access into property’

Use phrases like ‘might be’ or ‘potential 
for there to be’ before the key words

Include features you are unsure of

Documentation

2         rightmove.co.uk

Reminder of legislative requirements: 
Gender pay gap legislation requires employers in the United Kingdom with more than 250 employees or more 
to calculate and publish on an annual basis gender pay gap data. This must be based on figures taken on the 
5th April each year. The specific information we are required to publish includes:

• Mean and Median gender pay gap (based on an hourly rate of pay on 5th April 2021)
• Mean and Median bonus pay gap (considers bonus pay received in the 12 months leading up to 5th April 2021)
• Proportion of men and women receiving a bonus payment
• Proportion of men and women in each quartile pay band (looking at the proportion in four pay bands when we 

divide our employees into four equal parts)

The gender pay gap is expressed as a percentage of male earnings (e.g. women earn x% less than men). 

Gender Pay Gap Report  | 2021

3         rightmove.co.uk

Gender pay gap vs equal pay

The mean and 
median explained 

A gender pay gap is a measure of the difference 
between the average earnings of men and women 
(irrespective of roles and seniority). Equal pay is 
our legal obligation to give men and women equal 
pay for equal work. 

Our gender pay gap is not a result of equal pay 
issues, as we have a gender – neutral approach 
to pay across all levels of the organisation. We 
regularly monitor this to make sure we meet this 
legal and truthful obligation

Mean pay gap: The mean pay gap is the difference in the calculated average hourly pay for women compared to 
men within Rightmove.

Median pay gap: The median represents the middle point of the population. If you lined up all our women and 
all our men in order of the hourly rate, at which they are paid, the median pay gap is the difference between the 
hourly rate for the middle woman compared to that of the middle man. 

The mean and median are important metrics and need to be looked at together. However, it is important to 
consider the mean can be skewed by fewer individuals earning more in the upper ranges.

Gender Pay Gap Report  | 2021

malefemale
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%

Accessibility advice

Gender Pay Review

Rightmove - Documents

Resources on the Rightmove Hub6

Resources on the 
Rightmove Hub

Marketing Resources
Make the most of our selection of 
free-of-charge marketing resources.

Use them to: Highlight your presence 
on Rightmove in your windows, 
valuation packs and other marketing.

Webinars
Tune in to our packed schedule of 
webinars with a string of industry-
renowned experts.

Use them to: Learn about everything 
from supporting your fee to the latest 
in legislation,  or to get new starters up 
to speed fast.

Training Courses
Bespoke courses for Rightmove 
members delivered in bitesize, on-
demand videos. Topics include GDPR 
compliance, sales skills and anti-money 
laundering. 

Use them to: Brush up your skills 
and prove your capability with CPD-
accredited learning.

Design Studio Support
Request free-of-charge design 
support for Rightmove banners and 
email campaigns from our team of 
graphic designers. 

Use it to: Ensure your marketing 
creative stands out on Rightmove.

7Reports on Rightmove Plus

Reports on Rightmove Plus

Best Price Guide 
A personalised report that backs up your expert valuation with 
hard evidence from a trusted brand.

Use it to: Turn valuations into instructions

Marketing Report
An easily shareable overview of your marketing efforts for any 
given property listed on Rightmove.

Use it to: Deliver regular vendor/landlord feedback, keep stock 
and support  quicker price reductions

Property Performance Report
Your at-a-glance guide to the health of your property listings.

Use it to: Update your listings to get more detail views and drive 
more interest in your properties

Lead Reports
Your built-in call-out list with call recording.

Use them to: Uncover hidden instruction opportunities

Market Share Report
Understand your market share for sales, lettings, stock, new 
instructions and property views.

Use it to: Prove your credibility at valuations with your real-time 
market share based on powerful Rightmove data

Price Reduction & Time on Market Reports
See a list of properties in your area that have recently had their 
price reduced or have been on the market for a long time.

Use them to: Spot potential secondary instruction opportunities 
where the vendor could be open to instructing a different agent

Support your conversations with vendors and landlords:

Understand the performance of your business & listings:

Spot opportunities to win more business:

You can’t reach an in-market 
audience this big anywhere else. 
Generate immediate leads and 

nurture future movers.

Rightmove is the place to 
influence sellers and landlords 
from early in their journey until 

decision-making time.

Understanding your Rightmove audience

1. Understanding Rightmove Users, February 2021, sample size c. 3,000  2. Rightmove Spring Survey 2021, 821 landlords  
3. Rightmove Landlord Survey 2022

8

Understanding your 
Rightmove audience

46% say they’re 
wanting to move1.

39% are open  
to moving1.

50% of Rightmove’s audience 
with plans to move intend on 
selling a property within the 

next 12 months2.

72% of landlords visit 
Rightmove at least weekly3.

Reach home movers 
while they are thinking 

about moving

Influence vendors and 
landlords to win more 

instructions

4% of households move per year
With 1.7 billion minutes spent on Rightmove every month, 

we’re in a unique position to help you reach them.

9Understanding the Rightmove audience

3. Valuation generation   
      products & tools
           to get you on a seller or landlord’s shortlist.

4. Branded E-Marketing 
      products
           to target potential vendors, landlords, buyers  
           & tenants in their inbox.

2. Branding products
           to build awareness of your agency and what makes you different.

1. Property promotion products
          to generate leads and instruction opportunities.

Additional Products and Tools

Your Rightmove Account Manager will  work with you to find the right messaging and strategy  
to make the most of the Rightmove audience across their journey from awareness through to 
consideration and decision.

Awareness

No current intent to move

To
ta

l R
ig

ht
m
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ce

Consideration

Open to moving

Decision

Wanting to move

Additional Products and Tools9

1.Property Promotion Products
Attract more applicants, attract more valuations.

10

Flexible Premium  Listing
Apply, attract, rotate

• Larger photos and a bigger listing.
• Apply to several different properties and 

rotate  around your rental stock.

Premium Listing 
Stand Out 

• Larger photos and a bigger listing.
• Applies to sales properties until sold or 

for 12 months.

Featured Property 

Standard Listing

Be seen first 

• Larger advert at the top of the search results.
• Gets twice  as many detail views as a 

standard  listing, on average.
• Get twice the visibility – standard listing 

and Featured Property box.

Be seen on the UK’s number one  
property website 

• Advertise your properties where more 
people in the UK go every day to find their 
next property.

Property Promotion Products 11

Featured Property

Choose the type of Featured Property that suits your stock level & the result you want to achieve

Featured Property 
Suitable for 3-7 available properties 

Rotates through either: your new 
instructions or your best performing 
stock putting them  in the bigger, 
bolder Featured Property box for a day. 

Use it to: promote the stock you sell/
let to win more valuations of that type

Featured Property  
of the Week  
Suitable for 1-3 available properties 

Puts your property at the top of search 
in a bigger, bolder box for one week. 

Use it to: solve a one-off problem with 
a vendor/landlord

Auto-Featured 
Property  
Suitable for 8+ available properties  

Applied automatically to all your 
properties at key points when each 
property needs to get  noticed - when  
it’s new, reduced in price or when it  
falls through. 

Use it to: win more instructions, 
differentiate yourself & support  
your fee

One way to stand out, three ways to use it

2. Branding Products
Get seen, get noticed, get remembered

Local Homepage
Be seen first

• Biggest banner advert on  Rightmove 

• Exclusive to just a few agents in a 
particular location 

• Inclusive custom graphic design   

• Get noticed at the start of a  search

Branding Products12

Featured Agent
Get seen repeatedly

• Eye-catching banner on the  pages 
where searchers spend  the most 
time 

• Inclusive custom graphic design

Sold By Me
A branded feature on the search 
results page showing your selling 
success 

• Automatically display your most 
recent sold properties to sellers 

• Choose your target areas and 
re-target out of area sellers by 
following them  wherever they 
search

Only available with the 
Optimiser 2020 package

13Branding Products 

Agent Microsite
Your branding plastered across  
all of your property details pages 

• Includes branding on your listings 

• Plus a dedicated website where you 
can outline all the reasons a client 
should choose you  

• Inclusive custom graphic design

Included with the 
Optimiser 2020 package

Exclusive to Optimiser 2020

Valuation Generation Products14

3. Valuation Generation Products
Get invited to more valuations

Be on the shortlist 

• Be one of a few agents in your   
chosen area 

• A reactive lead where the customer  
chooses to come to you

Local Valuation Alert

Rightmove Discover
Optimised & automated email  
campaigns targeting sellers when  
they’re not on Rightmove 

• Be the only agent featured in an email to a 
Rightmove seller audience when they’re not 
on Rightmove & earlier in their journey

• Proactive, behaviour driven targeting  based 
on the likelihood that people will need  a 
valuation

• Optimised landing pages & emails designed 
to get better conversions

15

Exclusive to Optimiser 2020

Opportunity Manager

Opportunity Manager

• Flags the hottest potential valuation opportunities  
& helps you manage your contact with them 

• Uncovers potential valuations just before a vendor  
is  considering instructing an agent 

• Powered by an algorithm that is constantly learning  
& improving the more often you use it

Surfaces potential vendors based on their changing behaviour on Rightmove.

18 Rightmove Product Checklist

Rightmove Product Checklist

Valuation Generation 
Products

Local Valuation Alert

Rightmove Discover

Premium  Listing

Featured Property

Property Promotion 
Products

Branding Products

Branded E-Marketing Products

Sold By MeLocal Homepage

Agent MicrositeFeatured Agent

E-Leaflets Property Alert Sponsor

Opportunity Manager

19Rightmove Product Checklist

Product matix

The most important information 
Rightmove would communicate 

would be issued in print and digital 
documents in a clear, friendly and 

on brand  format.

Maintaining clarity was vital to 
keeping documents easy to digest,  

but keeping both the branding 
consistent and a human element to 

the documents was the challenge.



EOY/HY & Presentations

Rightmove - Presentations

The EOY and HY presentations to 
investors is an extremely important 

part of Rightmove’s year. 

The presentations had to be produced 
under strict regulations, making sure 

that all data was secure. The work 
itself had to be clear, concise and help 

show Rightmove’s personality whilst 
remaining professional and honour its 

position as market leader.

Other b2b comms via presentations, 
had to follow our guidelines, keeping 
a friendly tone, whilst maintaining a 
clean and professional look.

1. FY 2021 Highlights

2. Financials
     Alison Dolan, CFO

4. Strategic update
     Peter Brooks-Johnson, CEO

5. Outlook

6. Appendix

3. Housing Market update
     Peter Brooks-Johnson, CEO
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Expected return when advertising to 
the Rightmove Commercial audience

For every £1 spent on Rightmove a commercial 
agent expects to see a return of £5

When the audience contacts directly through 
Rightmove the return can be as high as £15 for 
every £1 spent

Full Year 
Results
for the full year ended 
31 December 2021

1

Are you reaching the largest 
relevant audience? 

When you target the Rightmove Commercial 
audience your marketing will be more effective

Housing market 
update
Peter Brooks-Johnson, CEO

FY
 2017

FY 
2018

FY 
2019

FY 
2020

FY 
2021

Period end membership

- Agency branches 17,626 17,328 16,347 15,922 16,110

- New Home developments 2,801 3,126 3,462 3,275 2,859

Total 20,427 20,454 19,809 19,197 18,969

Growth +2% - -3% -3% -1%

Average monthly revenue per advertiser (£)

- Agency 879 953 1,035 730 1,155

- New Home developments 1,201 1,323 1,343 1,003 1,367

Total1
922 1,005 1,088 778 1,189

Growth +10% +9% +8% -28% +53%

Retention rate

- Agency (% of agents at start still listing at end of period) 89% 88% 85% 87% 91%

- New Home developments (monthly churn rate) 6.7% 4.2% 4.1% 4.7% 7.3%

Key performance indicators

33

4

They found most of their buying 
audience on Rightmove Commercial
Number of buyers that could be matched to Rightmove users

Direct matches16%

Total57

Active and registered users41%

%
• Giving potential buyers’ financial certainty earlier 

in their journey will result in less wasted time and 
fewer delays, benefitting agents and sellers

• Focus on “the top of the funnel” in 2021
• New mortgage homepage with helpful guides 

and content
• Mortgage in Principle (MiP) completions are up 

nearly four times compared to 2020
• Whilst small numbers, mortgage reservations 

have nearly doubled
• 2022 focus on the next stage in the process:

• Aim to increase “MiP complete rate”
• A personalised, lender backed MiP on 

Rightmove in H1 2022

Increasing buyer confidence through digitisation and innovation 

26
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Methodology

Rightmove reviewed the calls and emails to a 
Business Transfer Agent, between 1st Feb 2019 
to 1st Feb 2020.
We analysed the data from over 12,000 applicants 
and 185 of their completed sales during the 12 
months for a commercial property advertiser on 
Rightmove.

• Since 2019, operating costs 
have increased by £6.7m 

• £4m of this increase is new 
headcount; primarily Product 
Development

• The remaining £2.7m is a mix of 
Rightmove Landlord & Tenant 
Services  and increased 
Technology spend… 

• …offset by ongoing savings in 
G&A as people have continued 
to work from home

• Costs weighted in H2 due 
to  timing of recruitment and 
Marketing spend

• Adjusted underlying  operating 
margin at 75%

Costs1

10
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Underlying cost increase of £6.7m

Making home moving in the UK easier

Making the 
process more  

efficient by being 
more digital

The place 
home-hunters 

turn to and return 
to first

The UK’s 
property 
platform with 
digital marketing 
solutions and 
insight offering 
unparalleled ROI

Stay compliant, efficiently
24,000 participated in our 
webinar series. New CPD 
certified content added

Grow their market share
Record upgrades to 
Optimiser 2020. Optimiser 
customers win twice as 
many instructions
Market more effectively
Three new next gen 
product launched in 2021 
increasing product 
performance. For example, 
Native Search ads perform 
five times better than 
location only display 
advertising

From search to view
400,000 video viewings and 
344,000 physical viewing 
appointments requested 
online

Giving more confidence 
earlier in the purchase 
process
Four times as many Mortgages 
in Principle issued in 2021 over 
2020

More of the home moving 
journey made possible with 
Rightmove…

Innovation across lettings
Two new-to-market landlord 
insurance products launched.
Next generation tenant 
referencing and  tenancy 
progression launching Q1 
2022

Helping our customers to…

Extending the mobile lead
Continued investment in 
mobile led to a 22% increase in 
active app users

Investing in the brand
84% of visits to Rightmove 
come direct

5
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can compete 

45%
of enquirers are 
looking more than 
20 miles away from 
their home address

£ 
m

illi
on

s

Revenue exceeds £300m; record Agency ARPA growth
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For this agent, 
Rightmove Commercial 
is the leading source 
for their leads

5511%%  included a source

Rightmove
40%

BusinessesForSale
27%

Daltons
Business

11%

Agent’s own
website

8%

Rightbiz
8%

Zoopla
4%

Morning
Advertiser

2%

Commercial



Branding Development

Earlier illustration style

Illustration experiments

Updated illustration style

Icon style

Rightmove - Branding

Rightmove’s branding radically 
changed in 2016.

Working closely with “The Team”, a 
new logo and identitiy was created, 

and I and our marketing & team 
developed the  use of colour, tone  and 

ongoing evolution of the brand.

These are some of the illustrations 
and iconography I developed to help 

tell our marketing stories  in  both b2b 
and b2c channels.

Labyrinth Icon style rules:

14pt teal stroke

round cap

round join

align stroke to centre

Each icon is made of one 
line, which cannot cross 
over at any point (with the 
exception of the simplified 
X symbol)

Developing of the earlier style, the stroke was reomoved and a second plane added for depth

utility room



Finding the happy 
in London
Rightmove’s annual Happy at Home study asks people how happy they are 
where they live, and also asks them to rank 12 factors ranging from how 
safe residents feel in their local area and the friendliness of neighbours to 
how good the local services are.

Take a look at the top 10 happiest places below 
and see what they scored highly for.

How happy is your part of London? 
Find out at rightmove.co.uk

#happiestplaces

Richmond: Palm House, Kew Gardens  Camden: BT Tower Wandsworth: Battersea Power StationHackney: Hackney Empire Bromley: Crystal Palace TV Transmitter Sutton: The Secombe Theatre Southwark: Globe Theatre Greenwich: The Royal Observatory Westminster: Westminster Palace Waltham Forest: Walthamstow Stadium

1: Richmond
Nature and green spaces

Residents feel they can 
be themselves

Great restaurants, 
pubs and shops

Friendly neighbours

People earn enough 
to live comfortably

Good access to 
doctors and schools

Sports and outdoor activities

Art and culture

Art and culture

A strong community spirit

6: Sutton

7: Wandsworth

10: Westminster

3: Camden 4: Hackney

5: Waltham Forest

9: Greenwich

2: Bromley

8: Southwark

Richmond: Palm House, Kew Gardens

London Landmarks

 Camden: BT Tower Wandsworth: Battersea Power StationHackney: Hackney Empire Bromley: Crystal Palace TV Transmitter Sutton: The Secombe Theatre Southwark: Globe Theatre Greenwich: The Royal Observatory Westminster: Westminster Palace Waltham Forest: Walthamstow Stadium
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“Happy at Home Index” Evening Standard DPS

London taxi wraps

Out of home advertising

Evening Standard print adverts

Stadium animations

Rightmove - Out of home advertising

Three beds, 
two bathrooms. 
Garden is essential.

Find it first with
Instant Alerts.

Find it first with
Instant Alerts.

Modern one bed,
needs sound
insulation.

Out of home advertising is an 
important focus for the consumer 
marketing team, used to drive brand 
awareness and increase site & app 
engagement.



Digital assets

Agent branded banners

Rightmove onsite banner

Animation was used for both 
social platforms and onsite 

Animation

Keyword sort tool 

Recruitment for social channels

scan or click

Rightmove - Calendar

Banners to sit on site to direct 
consumers to use tools and 
services and to drive traffic. 

Consideration had to be taken  
into catching attention at the 
right time, so as not to break 

the user flow, but also making 
the content engaging, both 

visually and through the  
use of strong CTAs.

scan or click

https://youtube.com/shorts/FFVWftp7OAE?feature=share
https://youtu.be/otCBELXe36g
https://youtube.com/shorts/FFVWftp7OAE?feature=share
https://youtu.be/otCBELXe36g


Events

Rightmove - Events

Stand design, installation design and 
bespoke artwork were all required for 
brand presence at big industry shows 
such as ARLA, Lettings Live and EA 
Masters, but also for Rightmove’s own 
networking and hospitality events.



Freelancing
Graphic Designer

Magazine production

Catalogue design

Printed advertiments

Web/UI design



DARE TO BE DIFFERENT!
DOES STANDING OUT FROM
THE CROWD MAKE FOR
A MORE SUCCESSFUL
FOHF?

Fund of Hedge Fund Special

Exclusive profile of Ana
Haurie, the CEO of Dexion

A look at the winners and
losers of 2007

March 2008
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B outiques have taken
on the goliaths of
the investment

management industry
with notable success
and they are likely
to do well in the
future too. In a
survey conducted
by Watson Wyatt
respondents felt that
large asset
management groups
will lose out more in
terms of revenue and
growth by 2020
compared to the small
bijou players. Investors
also felt they were more
likely to outperform and
turned to boutique
players and absolute
return products when
they looked for alpha
according to the survey.
There is no doubt that
boutique firms have
made their mark, but in
the FoHF world there
are still plenty of
advantages to being a
giant in the
marketplace. FoHF fall
into two camps. Firstly,
there is the
independent specialist
FoHF such as EIM or
Gottex in Switzerland,

FRM in the
UK or
Olympia

Capital in
France.

Secondly, there
are FoHF that form part
of a large organisation
– some are
independent players
that are acquired by
a bank or asset
manager such as
Momentum which is
now part of Pioneer
Investments or New
Finance Capital which was
bought by Schroders last
year.

INTEREST FROM INVESTORS
The advantage to being a
goliath in the FoHF world is
that large investors are
more easily drawn to
you. Barry McQueen,
chief risk officer of
Lionhart hedge fund
considers his business to
be medium sized but still
runs into problems when
trying to appeal to large
investors. “Certain
institutions that we’ve
talked to like our
strategy, track record
and experience and
will say so. They see
that our minimum

investment is
$200m and they then say
‘we don’t want to be a
quarter of your firms’
investment’,” he says.
Being big does attract more
investment agrees Jerome
de Lavenere Lussan,
managing partner of Laven
Partners. “It matters for
getting investors in. If you
are small they won’t come.
A lot of them can’t afford
to get into a fund for less
than 10% of the fund. If
you are $50m and require
$5m you can only get
investors with $5m then
you will only get small
investors – you won’t get a
big allocator with $50m.”
The type of investor
interested in FoHF product
is changing, and this is
playing right into big
players’ hands. According
to Fitch Ratings high net
worth individuals were
historically the main
investors in FoHF. In 2001
they accounted for 68% of
the estimated $100bn in
total assets under
management through FoHF
at the time. But since then,
institutional investors have
seen the benefits of
investing in alternatives
and increased their

IS BIGGER BETTER?

Boutique hedge funds and FoHF have taken on the large players with
notable success. But are they built to last? XXXXXXX XXXXXX XXXXX
XXXXX XXXXXX XXXXX XXXX XXXXX XXXXXX By Angelique Ruzicka.

www.thefundbusiness .com March 2008
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exposure. They now
constitute a major investor
base for FoHF asset
managers – and account for
78% of AUM on average at
the end of 2007.
Some commentators argue
that there can be more
opportunities open to you
if you are a large player.
“It’s better to be large
because hedge funds go
closed from time to time
and the larger fund of
hedge funds tend to get
better access when they
become open again.
It’s not always the
case that they are
closed but soft
closed. If you are an
existing, stable
investor you get
preferential treatment,”
says Randal Goldsmith
director, fund research for
S&P Fund Services
Being a big player can mean
receiving the red carpet
treatment more often than
smaller rivals that are not
as influential. “There are
times when it pays to be
the bigger trader on the
street in terms of
information flow or being
able to help set the terms
of certain deals that you
might be involved in,” says
McQueen.

THE SWEAT SPOT
But there are advantages to
being small too and plenty
of reasons why the industry
believe the small players
are set to last. McQueen
says he enjoys the fact that
his company is
independent and points out
two advantages. “We
control our business
strategy and the growth

and all our investments and
that is a good thing from
our point of view,” he says.
“We can be very nimble we
can turn our portfolio risk
parameters in a matter of
minutes if we choose to.
It’s not something we do
often but it gives us the
ability to react quickly and
also be proactive if there
are new areas we like to see
we can make investments
there quickly. It’s a nice
sweat spot.”

Being small also
means less
bureaucracy and
the ability to give
staff the flexibility
to make their own
decisions says

McQueen. “In our
organisation there is hardly
any bureaucracy. We give
traders the freedom to
make decisions and when
the trading risk sizes get
too big they either talk to
me our chief investment
officer and if we see things
we like we can make
decisions very quickly.
Information is vital in this
industry and conversation
with our trading teams and
risk management groups
has to happen almost
instantly. We don’t say ‘let’s
fly to Paris headquarters to
discuss this’. We don’t have
any of those burdens,” he
adds.
Bijou hedge funds can also
take advantage of smaller
opportunities in the
market, whereas the bigger
players won’t look at these
opportunities as they will
feel it’s not worth their
while. “If you are a certain

size, your investment
choices are more limited,”
explains McQueen. “If I, on
the other hand, see an
arbitrage that allows me to
invest $2m for example on
our Asia fund that has
$80m that can actually
make an impact. But if we
were at $20bn we couldn’t
afford the time to look at
the same opportunity.”
Certainly if you are a
successful bijou player
there is always a danger of
being taken over by a large
asset manager keen to
diversify into alternatives.
Buying talent and an
established name is after all
easier than starting a
successful hedge fund or
FoHF business from
scratch. In 2002 Pioneer
Investments found a way of
entering the UK market
through it’s acquisition of
hedge fund Momentum for
$100m. In 2006 Schroders
bought NewFinance Capital,
a London based manager of
funds of hedge funds.
Schroders merged its
existing FoHF business with
NewFinance to create a
global FoHF with $3.3bn of
assets under management.
The way to integrate a
boutique depends very
much what your
commercial strategy is.
Investors like boutiques
because of their flexibility
and the way they have
performed relative to the
big players. Giving the
boutique some
independence could prove
advantageous. “If the �

IS BIGGER BETTER

“IT MATTERS FOR GETTING
INVESTORS IN. IF YOU ARE
SMALL THEY WON’T COME”

THE BIG
HITTERS

Last year fund of hedge
funds fought off

sub-prime losses and
market volatility.

Angelique Ruzicka
looks at the winners
and the losers
of 2007.

Fund of hedge funds had a huge
fight on the hands last year.
Round one saw a few hedge
funds collapse after investing in
the sub-prime market and as a
result FoHFs were stung as well
as well, especially those with
credit exposure. Round two came
in the form of market volatility.
Usually this would have played
right into FoHF’s hands but the
unstable market conditions dealt

a huge blow to those who
were invested in hedge
funds that had a long
only bias.
“Most FoHF didn’t do
so well last year
because it was
difficult not to be in a

beta based fund. The
equity market was very

bullish, but when it went
down the long single strategies
lost money and a lot of FoHF
were invested in very normal
single strategies and also lost

money. Promises of
being hedged and
de-correlated
didn’t
materialise,”
says Jerome de
Lavenere
Lussan,
managing partner
of Laven Partners.

Even though FoHF
came out a bit battered and
bruised, there were more
winners than losers. In fact, some
hedge funds and FoHF were able
to play the credit market to
their advantage. “It was a
testing year for any fund that
had credit exposure, but
they tended to invest in
hedge funds that were
net short credit and
ended up making

money in the area,” says Randal
Goldsmith, director of fund
research for Standard & Poor’s
(S&P) Fund Services.
In 2007 FOHF collected net
inflows of $59bn according to
Hedge Fund Research (HFR).
Together the top 50 global FoHF
managers manage around
$700bn. Performance was
favourable too: “FoHF had a
pretty decent year overall and
have produced returns averaging
around 11%,” says Goldsmith. But
within these returns there are
mixed results admits Goldsmith.
“The first half of the year almost
all types of FoHF made good
results but in the second half it
became more mixed.”
The best performer on S&P’s
rated funds list was Thames
River’s opportunistic multi
strategy funds - the Warrior I and
II funds. Warrior I was the best
performer returning 27% in 2007.
This was driven by large
investments into the Paulson
Advantage Plus and Paulson
Credit Opportunities funds,
which had short credit exposure
and made good bets on the
deteriorating US sub-prime
sector. Warrior II was launched in
November 2006 and as a result
had less invested in Paulson but
it still returned
over 20%.
FoHF that took emerging markets
exposure did well too. “GAM’s
emerging markets fund returned
just over 23% in
2007 and also Permal’s emerging
markets holding fund returned
just over 23.5%,” says Goldsmith.

UP AGAINST THE ROPES
But there were disappointments
in 2007 as well. None of the S&P
rated FoHF made money from
investing in Japanese hedge
funds. “Japan was a very difficult
area to make money on equity
long short,” says Goldsmith.
Some funds specialising in
European equity strategies also
struggled to produce positive
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returns last year. FoHF GAM,
which is owned by Julius Baer
Group, did well in some
strategies while in Europe it
struggled to produce positive
returns. “We were slightly
disappointed by the performance
of the GAM multi Europe fund. It
lost 2.6% in the final quarter of
last year but for the year as a
whole it lost 0.3%. It’s not a big
loss, but it was a shade
disappointing especially when it
did well with its emerging
markets fund,” says Goldsmith.
GAM wasn’t the only
fund that
disappointed in the
European sector as
other FoHF found it
difficult to get out of
poorly performing
funds. “European
equity long short was
disappointing and what we found
that the managers they’ve
invested in were very slow to
reduce their net long positions.
Hedge funds tend to have
redemption notice periods - you
can’t just sell them the next day,”
adds Goldsmith.
As a result of poor performance
with equity related strategies, a
number of FoHF managers
became more cautious and
reduced exposures to the hedge
funds adopting this style. The
Sail Flagship Fund reduced its
long-short equity exposure from
33% in the middle of last year to
13% by February 2008. The
Jupiter Merlin Absolute Return
portfolio also reduced its net
long position from 44% at the
beginning of 2007 to 27% by year
end but this was primarily
through action taken by the
underlying mangers of the fund.
Some FoHFs got it wrong,
however. “We found that FoHF
managers lacked the discipline of
holding on to their underlying
positions and in July last year
with markets going down some

of the FoHF managers panicked
and didn’t adhere to their
disciplines, and started to get out
of positions that they believed
would provide poor
performance. And the
diversification that was existent
in the portfolio was to a certain
extent lost,” says Amit Mathur,
Senior Director in Fitch's Fund
and Asset Manager Group.

OPTIMISTIC OUTLOOK?
This year FOHF managers are
selectively optimistic on the

outlook for 2008, found
S&P. Many now believe the
way forward is investing in
relative value strategies.
“The return of volatility in
financial markets increased
credit spreads and the
prospect of rising default

rates have brought back
opportunities after a fallow
period over the previous three
years,” explains Goldsmith. “This
has led FOHF managers such
RMF, Deka and Sail to increase
allocations to convertible and
volatility arbitrage funds, since
these give a long volatility bias.”
But managers are seeing
opportunities elsewhere too.
“Many FoHF currently see the
chance of making good
returns from commodity
trends, particularly in the
agricultural sector,” adds
Goldsmith. “They believe
that CTAs (commodity
trading advisers) and
global macro funds are
the best way to play
this.”
FoHF put up a strong
fight last year, and have
come out at the
beginning of this
year cautiously
optimistic. There
are still,
however,
questions on
whether the
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» FOHF

� ThamesRiverWarrior I

� Permal Emerging

Markets Holdings Fund

� GAMMulti Emerging

Markets Fund

� ThamesRiverWarrior II

� Permal AsianHoldings

� Permal Natural

Resources

� MelkartDiversified

� ComasGlobal

Alternatives

� Notz Stucki

HaussmannHoldings

� Permal Investment

Holdings

TOTAL KNOCKOUT

industry has yet to hear more
about sub prime related losses
among hedge funds. Only time
will tell if FOHF have done
enough to ensure they don’t get
caught up in the fray again. TFB

“PROMISES ARE BEING
HEDGED AND
DECORRELATED DIDN’T
MATERIALISE.”

» RETURN

27.00%

23.50%

23.20%

20.00%

19.40%

17.00%

16.60%

14.40%

14.00%

12.90%

DEC06 - DEC07

3

March 2008 www.thefundbusiness .com

SUBSCRIPTION
For all subscription enquiries,write to:
The FundBusiness, Newsquest Specialist
Media Ltd,WDIS Ltd. Units 12 -13, Cranleigh
Gardens Industrial Estate, Southall, UB1 2DB

+44 (0) 20 8606 7506 +44 (0)20 8606 7301

Annual subscription (inc. p&p):

1 year E277 US$342 £180 -
2 years E470 US$581 £306 Save 15%
3 years E623 US$769 £405 Save 25%

THE FUNDBUSINESS
www.thefundbusiness.com

Please prefix all numberswith
+44 (0) 20 7618

Please prefix all emails with
name.surname@thefundbusiness.com
EDITOR & ASSOCIATE PUBLISHER
Bob Campion 3485

EXECUTIVE EDITOR
Maggie Williams 3487

DEPUTY EDITOR
Angelique Ruzicka 3081

SALES EXECUTIVE
Bashar Labban 3410

US SALES EXECUTIVE
Ty Francis 001-212-715-2120
tyfranceis@gaannett.com

Please prefix all emails with
name.surname
@newsquestspecialistmedia.com

SENIOR PRODUCTION CONTROLLER
Gareth Kime 3475

PRODUCTION CONTROLLER
Billie Goodger 3446

DEPUTY MARKETING EXECUTIVE
Thomas Morey 3463

HEAD OF CIRCULATION AND MARKETING
Stuart Kelly 3409

HEAD OF SALES
Stuart Hall 3096

GROUP PRODUCTION MANAGER
Tricia McBride 3425

MANAGING DIRECTOR
Tim Whitehouse 3469

30CannonStreet
LondonEC4M6YJ, UK
Telephone: +44 (0) 20 7618 3456
Editorial fax: +44 (0) 20 7618 3499
Advertising fax: +44 (0) 20 7618 3400
ISDN: +44 (0) 20 7248 3995

CONTACTS

Newsquest
SpecialistMedia Ltd
is amember of
thePPA

TheFundBusiness is publishedbyNewsquest Specialist
Media Ltd – aGannett company Octavius amputat cathedras, utcunque pretosius

agricolae incredibiliter verecunde imputat saetosus
rures. Adfabilis apparatus bellis agnascor agricolae, et
plane pretosius zothecas adquireret umbraculi,

semper saetosus rures optimus frugaliter imputat cathedras.
Pretosius rures praemuniet suis, et ossifragi suffragarit lascivius
fiducias. Pompeii praemuniet matrimonii.
Oratori circumgrediet zothecas, semper concubine suffragarit

parsimonia catelli, etiam cathedras incredibiliter comiter
senesceret adfabilis quadrupei, et tremulus rures pessimus
divinus circumgrediet chirographi. Adlaudabilis ossifragi
conubium santet Medusa, ut agricolae incredibiliter celeriter
fermentet lascivius chirographi. Pretosius rures praemuniet suis,
et ossifragi suffragarit lascivius fiducias. Pompeii praemuniet
matrimonii.

Contents
� Dare to be different? 4–8
Is it better to start from scratch, or buy an established business?

� FOHF Case Study 9
A close look at SA 3A (Alternative Asset Advisors)

� Is Bigger Better? 14-17
The pros and cons of large and small

� The Big Hitters 20-21
The Winners and Losers of 2007

� Tip of the Ice-berg? 22-23
With some hedge funds collapsing, is this just the tip of the ice-berg?

� CEO Profile 24-25
Ana Haurie, CEO of Dexion

� Technology XX-XX
XXXXXXXXXX

BOB CAMPION Editor & Associate Producer
ANGELIQUE RUZICKA Deputy Editor

44 1144 2200

Welcome

Magazine design (cover and all 
articles) for a special edition of 
the Fund Business, published by 
Newsquest.



23

M
A

IL
IN

G
Code Description Case 

Qty.
RRP Price Per Case

1 case 5 case 10 case
6216211 Bubble Wrap Sheet 8 £1.49 £4.32
6216722 Bubble Wrap Roll 

Green
12 £2.49 £10.68 £9.12 £8.04

6216701 Bubble Wrap Roll 
Clear

12 £2.49 £10.68 £9.12 £8.04

Code Description Case 
Qty.

RRP Case 
Cost

6193544 A1/A2 Tube 30 £1.99 £22.20
6193471 A3/A4 Tube 30 £1.49 £19.50

Code Description Case 
Qty.

RRP Case 
Cost

4758013 Assorted 
5 pack

20 £3.99 £28.00

4757729 460 x 430mm 
5 pack

20 £3.99 £32.80

4756395 250 x 310mm 
3 pack

50 £2.49 £46.50

4756870 440 x 320mm 
5 pack

20 £3.99 £28.00

Bestseller with eBay customers.
Create powerful displays with vibrant 
red packaging.

Poly Posting Bags

Mailing Tubes

Bubble WrapCD & DVD Boxes

6193544

6193471

6192521

Code Description Case 
Qty.

RRP Case 
Cost

6192500 CD Mailer 50 £0.99 £16.00
6192521 DVD Mailer 50 £0.99 £21.00

6216722 62167016216211

4758013 4757729

4756395 4756870

7442825    

NEW

6192500

FROM 65p

Available from 2008
Large and small sizes
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GUITARIST and keyboard 
player, wanted for singer/ 
songwriter with management 
and industry backing. Infl uences 
Oasis, Kaiser Chiefs, Small Faces, 
Paul Weller, Fratellis. Ability and 
image essential, Age 25-35, South-
West London.  Tel: 09042 460 015 
Box Number: 343100

ACOUSTIC artist needed 
for show case nights held on a 
weekly basis, local performances 
preferred, but acts from all over 
the country welcome. Half hour 
slots available, contact for me 
details.  Tel: 09042 460 015 Box 
Number: 667601

ACOUSTIC performance 
needed for weekly show case 
nights in a busy North London 
venue. Original material preferred 
but cover versions acceptable. 
Please get in contact ASAP if you 
wish to come down and perform 
at our venue. All performers will 
receive at least one free beer and 
get to meet resident musicians 
and play to a warm friendly audi-
ence.  Tel: 09042 460 015 Box 
Number: 721206

TALENTED lead guitarist seeks 
band in Central and Eastern 
London Infl uences rock, hard rock 
new metal and grunge.  Tel: 09042 
460 015 Box Number: 837172

SONGWRITER, guitarist 
looking to form band in Coventry 
to rival the enemy. Infl uences by 
Oasis, Stone Roses, The Smiths 
and Jam.  Tel: 09042 460 015 Box 
Number: 365160

EXPERIENCED guitarist re-
quired for band in York/ Yorkshire 
area. Infl uences Kings of Leon, The 
Shins, Pixies, The Smiths, etc. Back-
ing vocals a bonus.  Tel: 09042 460 
015 Box Number: 295457

GUITARIST wanted for Indie/ 
drum and bass band Song based 
material, wide infl uences. Record 
deal offers waiting, committed 
applicants only.  Tel: 09042 460 
015 Box Number: 488374.

GUITARIST wanted to lead 
passionate but un-experienced 
London based singer and bassist, 
melody, riffs and experimenta-
tions, Mars Volta, Stone Roses, 
Libertines, ACDC, Fiery Furnaces, 
Cribs. Tel: 09042 460 015 Box 
Number: 478626.

GUITARIST needed by singer 
writer forming new band Imogen 
Heap, Mari Palo, Depeche. Great 
network aiming high lets make 
beautiful music together. Based 
Watford, North London. Tel: 09042 
460 015 Box Number: 955068.

LYRICIST/ guitarist, starting 
thought provoking honest band 
Manics, The Libertines, The Killers 
infl uence. West Midlands area. 
Tel: 09042 460 015 Box Number: 
917330.

GUITARIST/ song writer 
wanted for Manchester/ War-
rington based Indie, Rock and roll 
band, 18-23. Infl uences include 
BRMC, Kasabian, Dandy Warholls, 
must be committed and willing to 
work. Management/ Gigs in place. 
Tel: 09042 460 015 Box Number: 
889992.

GUITARIST wanted to co-write 
with female vocalist must be 
committed, infl uences Yeah Yeah 
Yeahs, Gossip, Bloc Party, Gallows, 
Mars Volta. Tel: 09042 460 015 
Box Number: 275180.

RHYTHM or lead guitarist 
needed for up and coming band, 
infl uences such as Offspring. Tel: 
09042 460 015 Box Number: 
918461.

PRO Rock guitar player 
wanted by West London based 
singer/songwriter for writing and 
performing, new project with 
management and label interest, 
infl uences A Perfect Circle, The 
Cult and Jeff Buckley, software 
knowledge and backing vocals a 
bonus, commitment and dedica-
tion essential. Tel: 09042 460 015 
Box Number: 277149.

GUITARIST wanted by Maid-
stone based singer/songwriter, 
infl uences include Interpol, Editors, 
Kubercheck Arcade Fire. Tel: 09042 
460 015 Box Number: 727059.

GUITARIST needed Leicester 
area, gigs booked, infl uences Lib-
ertines, Razorlight and Klaxons. 
Tel: 09042 460 015 Box Number: 
233688.

 FRONT-MAN lead guitarist 
and rhythm guitarist looking for 
bass player and drummer to form 
group. Song awaiting, live experi-
ence essential. Infl uences by 
Libertines, Queens of The Stone 
Age, Jam etc.  Tel: 09042 460 015 
Box Number: 754880

 LOOKING for Bassist and 
drummer to play in experienced 
band in North Wales. Infl uences 
the Bluetones, Oasis, The Killers, 
and the Fratellis.  Tel: 09042 460 
015 Box Number: 940193

TALENTED Bass player 18Yr, 
seeks a band in South-West 
London area looking for people 
with genuine ambition and not 
just another Indie band. Infl u-
ences include Oasis, Kasabian, 
Jamiroquai, etc.  Tel: 09042 460 
015 Box Number: 661637

BASS player wanted for 
East-London rock pop project 
Steroephonics, Zeplin, Free and 
T-Rex.  Tel: 09042 460 015 Box 
Number: 756473

BASS player required for Rock & 
Roll band with single release due 
in April, and much, much more.  
Tel: 09042 460 015 Box Number: 
755856

BASS player required to join a 
rock & roll band with a single out 
in April, plus a tour, and lots of 
stuff going on.  Tel: 09042 460 
015 Box Number: 746420

GREAT young Bass player 
required for signed band. Solid 
touring imminent.  Tel: 09042 
460 015 Box Number: 270946

BASS player wanted by heavy 
new age rock band with original 
intelligent sound. Must be 18-30, 
committed, transport, own gear. 
Songs written, original material, 
industry contacts and gigs waiting. 
Infl uences, Filter, A Perfect Circle, 
30 Seconds to Mars, Alter Bridge, 
Soundgarden, Deftones. Tel: 09042 
460 015 Box Number: 327116.

MELODIC and energetic bass 
player required to join new band 
in Bristol/Bath area infl uences 
include Radiohead, At the drive 
in, Nirvana, Brand new and Biffy 
Cliro, must have good gear and 
serious ambition and commitment 
to gigging, touring, rehearsing 
and recording. Tel: 09042 460 
015 Box Number: 433367.

 WANTED female base player 
for Indie alternative rock band 
Based in Essex and London, ages 
18-30, 100% dedication needed, 
publishing deal. Tel: 09042 460 
015 Box Number: 321728.

BASS player/ Guitarist with 
an image looking to join a cool 
alternative band. PJ Harvey, Yeah 
Yeah Yeahs, Velvet Underground, 
Depeche Mode.  Tel: 09042 460 
015 Box Number: 811719

 LONDON based country soul 
band, seeks bassist 20-30Yr and 
Keyboard player Hammond, 
Whirly and Piano. Infl uences, The 
Band, Traffi c. Professional job 
with great prospects. Tel: 09042 
460 015 Box Number: 829554.

BASS Guitarist and Drummer 
wanted to join experienced singer, 
song writers based in Portsmouth. 
EP release imminent, gigs and 
management. Infl uences Jeff 
Buckley, Travis, REM. Immediate 
auditions, rehearsals, gigs. Tel: 
09042 460 015 Box Number: 
709470.

BASSIST wanted for band with 
publishing and record company 
interests. Infl uences, the Jam, 
New Wave, alternative. Tel: 09042 
460 015 Box Number: 454956.

FEMALE fronted glam rock 
punk band seeks solid committed 
base player. London based. Tel: 
09042 460 015 Box Number: 
330177.

BASSIST wanted for female 
fronted band, infl uences Le Tigre, 
Gossip. Tel: 09042 460 015 Box 
Number: 620139.

BASS player required for very 
original electro/pop project, Lon-
don, experience and professional 
attitude essential. Tel: 09042 460 
015 Box Number: 857293.

BASS player wanted for Liverpool 
based band infl uences include 
The Who, Oasis and Bruce 
Springsteen, must be committed, 
pick things up fast and be willing 
to travel, own gear and big time 
commitment essential. Tel: 09042 
460 015 Box Number: 663506.

BASSIST wanted for Cardiff 
based band, infl uences Oasis, 
Beatles, Stone Roses. Tel: 09042 
460 015 Box Number: 342902.

 MALE back player percussionist, 
capable of backing vocals for 
signed Indie band with a release 
schedule. No old gits. London 
area.  Tel: 09042 460 015 Box 
Number: 975436

MANCHESTER based band 
seeks drummer Infl uences New 
Waves, Punk. From Young Knives 
to Television to Pixies.  Tel: 09042 
460 015 Box Number: 947630

DRUMMER required for rock, 
swing band Aged 18-25, based in 
London, Management working to 
secure contract.  Tel: 09042 460 
015 Box Number: 742331

ESTABLISHED Manchester 
based Indie Rock Band seeks 
stylish drummer, somewhere 
between Snow Patrol and Editors. 
Gigs booked nationally. Tel: 09042 
460 015 Box Number: 254854.

DRUMMER required for a tough 
London based hard honest rock 
and roll band with punk, metal, 
blues infl uences. Ambitious and 
professional outlook preferred. 
Please phone now. Tel: 09042 460 
015 Box Number: 365273.

DRUMMER needed to join 
Brighton/ Sussex based band for 
gigs and jamming sessions. Infl u-
ences include Oasis, Beetles, and 
The Libertines. Must have own 
transport. Tel: 09042 460 015 
Box Number: 977218.

DRUMMER wants covers/ func-
tion band Essex East London area. 
Tel: 09042 460 015 Box Number: 
482771.

EXPERIENCED drum-
mer wanted 30-40, infl uences 
Patty Smith, Velvet Underground, 
Blondie. Tel: 09042 460 015 Box 
Number: 688251.

 MUSICIANS wanted for a 
Swedish singer looking to form 
a band. Guitar, bass, drummer, 
Have studio, record deal, agent. 
Infl uences Cold Play, Damien Rice 
and more.  Tel: 09042 460 015 
Box Number: 409964

SINGER looking for Guitarist, 
Bassist and drummer for four 
piece. U2, Bloc Party, Jam are all 
infl uences.  Tel: 09042 460 015 
Box Number: 775453

SINGER, Songwriter seeks rock 
musicians for recording project 
with top producers.  Tel: 09042 
460 015 Box Number: 692408

BAND seeks new male singer 
quite a few songs written, Hemel 
Hempstead and Watford based. 
Infl uences Stone Roses, Blur, 
Jam, etc.  Tel: 09042 460 015 Box 
Number: 111426

CREATIVE vocalist and synth 
player needed for South London 
based experimental Indie band.  
Tel: 09042 460 015 Box Number: 
628451

ROCHDALE based Singer, 
songwriter Indie/ Rock infl uenced 
with great lyrics. Seeks musicians 
aged 20-30 to form a new rock 
band.  Tel: 09042 460 015 Box 
Number: 269497

MALE lead singer, songwriter, 
looking to start serious Indie band 
Infl uences are the Beetles, Stone 
Roses, Bob Dillon, Oasis, Ash, 
and the current Dundee scene. 
Seeking fi ve dundonian group 
members age 20-30 who will put 
the band fi rst. If you have one, 
leave a Myspace URL.  Tel: 09042 
460 015 Box Number: 340992

BAND wanted, I am a singer with 
soprano voice I am in a choir and 
take voice lessons, I am a member 
of the musical group. Looking for 
soft rock or soft band, a musician 
to form a band. The style I like 
is Susan Vega, Casanova, Travis. 
Tel: 09042 460 015 Box Number: 
493762.

 LOOKING for drummer, singer, 
guitarist or keyboard player 
to form a new Indie band.  Tel: 
09042 460 015 Box Number: 
230524

BECK & Co promotions seeks 
an Indie or Rock band to manage.  
Tel: 09042 460 015 Box Number: 
797306

ORIGINAL Glasgow Rock 
and Roll band seek manager or 
management, we have got strong 
image and material. Tel: 09042 
460 015 Box Number: 352753.

3 piece electro band seeking 
management recent released 
single on fast tracks for UK 
airplay. Tel: 09042 460 015 Box 
Number: 598171.

 MUSICIAN song writer, seeks 
a song based band Bristol area. 
Interested in combining various 
instruments and technology. Fa-
vorite artists, Tricky Jeff Buckley 
and many others.  Tel: 09042 460 
015 Box Number: 798787

EX Madison strays, writer/ gui-
tarists seeks vocalist and drum-
mer to round up line up. Must be 
willing to make elaborate plans 
and then forget them in a haze 
of alcohol. Kidding. Well, kind of! 
Infl uences include early Pretend-
ers, early Manics. Tel: 09042 460 
015 Box Number: 341755.

 MANAGEMENT of new 
Glasgow based band seeks contact 
with A and R/ press, etc. Radio One 
tipped, tours, festivals planned, al-
ready recording album. Tel: 09042 
460 015 Box Number: 961234.

PROMOTIONS company seeks 
bands in the London area, Indy 
or Rock. Tel: 09042 460 015 Box 
Number: 500267.

 MUSICIAN, programmer 
wanted preferably based in North 
London. Infl uences Mouse on 
Mars, Hot Chip, Talking Heads, 
Grace Jones.  Tel: 09042 460 015 
Box Number: 651637.

FREE design and album art 
working Graphic Designer seeks 
interesting project. Tel: 09042 
460 015 Box Number: 348392.

 KEYBOARD player required 
by Guitarist to complete song 
writing duo that will supply the 
next generation of pop hits. West 
London. Tel: 09042 460 015 Box 
Number: 339253.

KEYBOARD player wanted for 
live band sounds like Gorrillaz, 
London based, must be good 
with samples and sound effects, 
singles out in May. Tel: 09042 460 
015 Box Number: 844704.

Guitarists

Bassists

Drummers

Bands

Singers

Songwriters

Misc

How To Use This Service
To place a free advert

If you wish to advertise here call 0800 063 
0753. You will need to leave a message 

which will appear in print. In this message 
state the type of music you play, what you 

are looking for and where you are based, 
plus any other details you feel are important. 

You will also be given a unique number 
and PIN which you will need to retrieve any 
messages or auditions people have left you. 

Your phone number or any other personal 
details will not appear in print. Remember 

to leave your mobile number if you wish to 
recieve a text alert when you have been left 

a message/audition.

To audition or leave a 
message

Call 09042 460 015 and enter the 
6 digit number of the advert you are 

interested in, then leave some details 
and, if responding to adverts for singers/

musicians, you can record a brief audition 
piece, just a chorus or a verse will do, it’s 

really easy, just follow the instructions!

To retrieve auditions 
and messages

Once you have left your advert and it has 
appeared in print call 09042 460 016 to 

retrieve any messages/auditions people 
have left for you. It is then up to you to 

make conact with them. If you opted in for 
the text alerts you will receive an SMS once 

somebody has left you a message.

Calls to 09042 cost £1.20/min at all times. Text alerts cost 
25p/msg. Calls may cost more if you are not calling from 
a BT landline. You must be over 18 to use this service. 
Service provided by Eckoh, HP3 9HN.   

GUIDELINES and DISCLAIMER:  We reserve the right to 
refuse or edit any advert for any reason. We assume no 
liability for the content of, or any replies to, any advert. You 
must not leave any messages or recordings of an offensive, 
obscene, defamatory, misleading or threatening nature. You 
agree to indemnify and hold us harmless from all costs, 
expenses (including reasonable legal fees), liabilities and 
damages you may incur as a result of the advert you placed 
or any reply you make. Adverts are updated on a regular 
basis. Eckoh cannot guarantee the position will still available 
at the time of your call, it is also the advertiser’s choice who 
they chose to make contact with. Your advert may appear 
in similar IPC titles. Please ensure you have the latest copy 
of the magazine. This service only works with a tone phone. 
Service not available outside of Great Britain.

Helpdesk
08717 

120 965
Calls cost 

10p per min.

Management
Keyboards

Freelance - Eckoh - Classified advertising

Classified advertising

mbr  Dating
To place your FREE ad, call 0800 xxx xxx

®

WidoW, blonde, 70s, GSOH, caring, 
WLTM a N/S gentleman for friendship, 
companionship and outings. Tel No: 
XXXXXXXXXXX Box Number: 182860 
AttrActive green-eyed blonde, 5ft 
4ins, likes to eat in and out, theatre, 
reading, music, WLTM attractive male, 
55 to 60, N/S preferred, with similar 
interests. Tel No: XXXXXXXXXXX Box 
Number: 851380 (SMS) 
Slim, petite, attractive, professional 
lady, 49, seeks caring, spiritual 
man, any nationality, likes classical 
music, theatre, foreign travel. Tel No: 
XXXXXXXXXXX Box Number: 529499 
(SMS) 
Good-lookinG professional female, 
6ft 4ins, dark skin, WLTM gentleman, 
24 to 32, any race possible. Tel No: 
XXXXXXXXXXX Box Number: 594060 
(SMS) 
intelliGent female 42, dark 
hair/eyes, GSOH, looking for a friend, 
enjoys walking, socialising, cinema, 
travelling, looking for friendship. Tel No: 
XXXXXXXXXXX Box Number: 240199 
cArinG, loving lady 42, brown hair, 
blue eyes, 5ft 8ins, enjoys cinema, 
gym, swimming, holidays in the sun, 
loves cooking. Tel No: XXXXXXXXXXX 
Box Number: 526084 (SMS) 
Sexy, attractive, intelligent, 30yr 
old black female, looking for a kind 
hearted, devoted young man, 30-45, for 
a relationship. Tel No: XXXXXXXXXXX 
Box Number: 967288 (SMS) 
Pretty, petite lady, young 60ish, 
WLTM genuine, honest guy with GSOH 
to share the good things in life with. 
Tel No: XXXXXXXXXXX Box Number: 
147110 (SMS) 
Genuine, bubbly, cuddly, larger than 
life black lady, 43, seeks genuine, 
fun male for companionship, age, 
nationality unimportant. Tel No: 
XXXXXXXXXXX Box Number: 934019 
(SMS) 
nice-Smile, loving, caring lady 40, 
5ft 2ins, red hair, brown eyes, GSOH, 
likes gym, music, going out and cosy 
nights in. Tel No: XXXXXXXXXXX Box 
Number: 662803 (SMS) 
White female 49, single, genuine, 
caring, auburn hair, hazel eyes, 
voluptuous, curvy build, seeks white 
male 44-50 for nights in and out. Tel 
No: XXXXXXXXXXX Box Number: 
303536 (SMS) 
hAPPy, friendly, genuine, white lady, 
48, enjoys country walks, eating 
out, looking for similar male for 
friendship, possibly romance. Tel No: 
XXXXXXXXXXX Box Number: 432529 
(SMS) 
lArGe, homely, white lady, 50, WLTM 
caring, honest, professional, white gent 
who feels an affinity with neglected 
children. Tel No: XXXXXXXXXXX Box 
Number: 138438 (SMS) 
tAll, blue eyed, redheaded lady 
graduate, early 50s, seeks tall, 
intelligent, articulate male 45-65 
for friendship/relationship. Tel No: 
XXXXXXXXXXX Box Number: 952060 
(SMS) 
Good-PerSonAlity female, 
medium build, 5ft 8ins, blue eyes, 
outgoing, likes going out, meeting 
people, swimming and having a good 
time. Tel No: XXXXXXXXXXX Box 
Number: 258370 (SMS) 
APPeAlinG, slim, curvy female, 
petite, dark hair, young looking, seeking 
someone. Tel No: XXXXXXXXXXX Box 
Number: 169392 (SMS) 
Brunette, blue eyes, 5ft 8ins, a bit 
shy, likes going out, dancing, meals, 
cinema, gym, WLTM someone the 
same as me. Tel No: XXXXXXXXXXX 
Box Number: 785628 
5ft-6inS brunette, blue eyes, likes 

going out, dancing, cinema, quiet 
nights in, looking for someone for 
friendship, possible relationship. Tel 
No: XXXXXXXXXXX Box Number: 
739450 
White female, 55, smoker, likes 
socialising, eating out, spending 
time with family, WLTM a gentleman, 
50-60, for companionship. Tel No: 
XXXXXXXXXXX Box Number: 700538 
(SMS) 
chriStiAn young lady, 38, caring, 
professional, loves the outdoors, 
dancing, singing, good times in/out, 
looking for a Christian man, 25-50. 
Tel No: XXXXXXXXXXX Box Number: 
620523 (SMS) 
rAre-But-nice, professional 
black woman, wishes to meet white 
male aged 40 to 50, cultured, good 
looking and treats me right. Tel No: 
XXXXXXXXXXX Box Number: 972792 
(SMS) 
SoulmAte-WAnted by sexy white 
female, 5ft 7ins, blue eyes, very 
bubbly, looking for black guy over 5ft 
10ins, who is up for good times. Tel 
No: XXXXXXXXXXX Box Number: 
126937 (SMS) 
modern, young at heart female 65, 
GSOH, seeking nice kind, honest, 
caring man, 60-70 for meals out, 
a drink, walking or theatre. Tel No: 
XXXXXXXXXXX Box Number: 527207 
loyAl female slim, 44, varied 
interests, GSOH, loyal, attractive, 
sincere and genuine, looking for Mr 
Right, attractive with similar qualities, 
40-49. Tel No: XXXXXXXXXXX Box 
Number: 568963 (SMS) 
BuBBly, honest female 63, likes 
car boots, nights/days out, travelling 
abroad, looking for genuine, honest 

male with similar interests for 
friendship. Tel No: XXXXXXXXXXX 
Box Number: 507383 
WeSt-indiAn lady, very outgoing, 
GSOH, enjoys chilling out, meals 
out and good conversation, 
looking for white male 65+. Tel No: 
XXXXXXXXXXX Box Number: 634386 
kniGht wanted for lonely damsel! 
He should be 6ft, slim/medium build, 
romantic, caring and tactile. Tel No: 
XXXXXXXXXXX Box Number: 889263 
(SMS) 
Petite, attractive, white lady, 36, 5ft 
3ins, brunette, blue eyes, WLTM white 
male N/S, GSOH for evenings out, fun 
and friendship. Tel No: XXXXXXXXXXX 
Box Number: 269942 (SMS) 
cuddly 52yr old female, likes 
dancing, cinema, walks, countryside, 
looking for 50-60yr old male, must be 
honest and caring, no time wasters 
please. Tel No: XXXXXXXXXXX Box 
Number: 928614 (SMS) 
very-BuBBly single mum, 35, 
blonde, blue eyes, GSOH, WLTM 
white male, 32-42, shaven head, 
who’s romantic, affectionate and 
generous, no time wasters please. Tel 
No: XXXXXXXXXXX Box Number: 
600063 (SMS) 
Sexy black female 34, enjoys 
keeping fit and going out, seeking 
N/S, white/mixed race male, OHAC. 
Tel No: XXXXXXXXXXX Box Number: 
821236 (SMS) 

WAnted! N/S moderate drinker, 
honest, trustworthy, 35-45, who works. 
Sought for by a lady who does the 
same. Tel No: XXXXXXXXXXX Box 
Number: 149056 
indePendent, caring, young outlook, 
54, blonde, enjoys cinema, countryside, 
evenings in, WLTM N/S male, 51-58, to 
be happy again. Sincere replies only. 
Tel No: XXXXXXXXXXX Box Number: 
234438 (SMS) 
curvy, tall, slim, blonde 26yr old 

female, GSOH, seeks attractive 
slim/athletic built male, 24-30 for 
possible LTR. Tel No: XXXXXXXXXXX 
Box Number: 595182 
BuBBly female 25, blonde, cuddly, 
enjoys most things in life, WLTM, 
honest male 28-38 for relationship. 
Tel No: XXXXXXXXXXX Box Number: 
562197 (SMS) 
Genuine, caring, honest plus size 
black female, 47yrs old, WLTM genuine 
gentleman, 48 to 55, for friendship/ 
relationship. Tel No: XXXXXXXXXXX 
Box Number: 958912 (SMS) 
BeAutiful, young, African lady, 24, 
independent, caring and romantic, 
likes clubbing, meals out or just chilling 
indoors, WLTM similar male with 
GSOH. Tel No: XXXXXXXXXXX Box 
Number: 731034 
AttrActive 47yr old divorced 
lady, looking to meet younger guy, 
28 to 38, who is god looking, for 
fun and friendship only. Tel No: 

XXXXXXXXXXX Box Number: 303066 
(SMS) 
lovinG, kind hearted Christian lady, 
looking for sensitive Christian man, 
40 to 60, to share her life with. Tel 
No: XXXXXXXXXXX Box Number: 
939304 (SMS) 
mum, 33 going on 15, 5ft, curvy, 
tattoos, into weird stuff and eclectic 
music taste, blonde, blue eyes, seeks 
soulmate for 2 way TLC. Tel No: 
XXXXXXXXXXX Box Number: 533511 
(SMS) 
mr-riGht-WAnted! 25yr old, 
attractive, great figured female, WLTM 
attractive, 25-32yr old who’s sick of silly 
games too. Tel No: XXXXXXXXXXX 
Box Number: 940909 (SMS) 
Blue-eyed blonde, attractive, slim, 
53, WLTM a genuine male, 50-55, 
who likes live music, eating in/out. N/S 
preferred. Tel No: XXXXXXXXXXX Box 
Number: 686568 (SMS) 
White widowed lady, very young 
looking 71yrs, 5ft 2ins, dark blonde, 
WLTM white professional gentleman 
for friendship and companionship. Tel 
No: XXXXXXXXXXX Box Number: 
144516 
Genuine single mum, 37, 5ft 
3ins, brown hair, blue eyes, seeks 
honest, caring, trustworthy guy, looks 
unimportant. Tel No: XXXXXXXXXXX 
Box Number: 655359 (SMS) 
AttrActive, slim, long-haired 
professional lady, 5ft 6ins, enjoys 
outdoors and keeping fit, WLTM 

articulate, confident gentleman, 40/ 
early 50s. Tel No: XXXXXXXXXXX Box 
Number: 327334 (SMS) 
romAntic single mum, 35, WLTM 
a Grant or Phil Mitchell look-alike, 
aged 32 to 42yrs, who is romantic, 
loving, affectionate and generous. Tel 
No: XXXXXXXXXXX Box Number: 
103245 (SMS) 
very-AttrActive Christian lady, 
enjoys travelling, meals out, quiet 
evenings in, WLTM a like-minded, 
Christian male, 40-50s. Tel No: 
XXXXXXXXXXX Box Number: 643245 
(SMS) 
enGliSh lady, attractive, blonde, 
WLTM a professional, N/S male, 55-60, 
for socialising, eating out and general 
conversation. Tel No: XXXXXXXXXXX 
Box Number: 461692 (SMS) 
BeAutiful, professional, honest, 
genuine, black woman, 43, 5ft 8ins, 
brown eyes, long brown hair, WLTM 
a dark haired, blue eyed male, 35-40. 
Tel No: XXXXXXXXXXX Box Number: 
289432 (SMS) 
White 42yr old female, looking for 
male of similar age, N/S, just to have 
some fun with, likes going out, staying 
in. Tel No: XXXXXXXXXXX Box 
Number: 615050 (SMS) 
ProfeSSionAl, attractive, 42yr 
old Asian lady, WLTM professional, 
attractive, N/S male, between 35 and 
45, for friendship, maybe more. Tel 
No: XXXXXXXXXXX Box Number: 
859170 (SMS) 
very-hAPPy blonde lady, young 60s, 
independent, solvent, WLTM a similar 
gentleman for evenings out, must have 
own car. Tel No: XXXXXXXXXXX Box 
Number: 603474 
Good-lookinG female, 5ft 3ins, 
easygoing, honest caring and sincere, 
WLTM similar male for LTR. Tel No: 
XXXXXXXXXXX Box Number: 301465 
(SMS) 
AttrActive, fit, lively minx, 50 going 
on 30, loves travel, dancing, cinema, 
driving, WLTM fun guy for friendship, 
possibly more. Tel No: XXXXXXXXXXX 
Box Number: 425064 (SMS) 
BeAutiful professional mixed race, 
5ft, brown eyes and hair, very bubbly, 
likes walks, cinema, shopping, genuine, 
honest, reliable, WLTM someone 
similar. Tel No: XXXXXXXXXXX Box 
Number: 243849 (SMS) 
chArminG, female, honest, likes 
theatre, cinema, music, gardening, 
cooking, going out, holidays, car boot 
sales, seeking someone likewise. Tel 
No: XXXXXXXXXXX Box Number: 
669978 (SMS) 
mixed race, fun loving female, easy to 
get on with, laid back, likes clubbing, 
going for a drink, looking for someone 
similar. Tel No: XXXXXXXXXXX Box 
Number: 531447 
BeAutiful, lovely, African lady, 
fun loving, caring, GSOH, likes 
cooking exotic meals and listening 
to soul satisfying music. Tel No: 
XXXXXXXXXXX Box Number: 443975 
(SMS) 
dArk-comPlexion, 5ft 5ins, 
easygoing, attractive, honest, caring, 
sincere lady, WLTM a man who’s 
caring, honest and sincere for LTR. 
Tel No: XXXXXXXXXXX Box Number: 
944753 (SMS) 
AttrActive 36yr old, blonde hair, 
blue eyes, slim, WLTM attractive male, 
36 to 46, for evenings out and in. Tel 

No: XXXXXXXXXXX Box Number: 
152095 (SMS) 
cArinG, 27yr old single mother, 
enjoys going out, GSOH, WLTM a 
male, 25-37, to enjoy nights out or 
evenings in. Tel No: XXXXXXXXXXX 
Box Number: 490606 (SMS) 
SecretAry, 63 years old, white, 
5ft 6ins, seeks a good looking 
and romantic partner. Tel No: 
XXXXXXXXXXX Box Number: 237922 
18yr-old brunette, blue eyes, slim, 
5ft 4ins, quiet, shy, loves drawing, 
WLTM someone similar. Tel No: 
XXXXXXXXXXX Box Number: 793865 
(SMS) 
Genuine, honest female, 36, 5ft 
9ins, enjoys Caribbean food, nights 
in/out, walking, looking for male 
37-45, no time wasters please. Tel 
No: XXXXXXXXXXX Box Number: 
847752 (SMS) 
tAll, intelligent, articulate male, 48-
60, sought by tall, blue eyed red head, 
early 50s, for friendship, relationship, 
who knows. Tel No: XXXXXXXXXXX 
Box Number: 746801 (SMS) 
younG-43yr-old blonde, blue eyes, 
single mum, likes going out, eating out, 
staying in, WLTM an attractive male, 
38-45. Tel No: XXXXXXXXXXX Box 
Number: 759371 (SMS) 
AttrActive lady, medium build, own 
house, WLTM someone with GSOH, N/
S, non drinker. Tel No: XXXXXXXXXXX 

Box Number: 189519 
romAntic, attractive blonde, 
GSOH, solvent, independent, genuine 
and caring, looking for a person 
in similar circumstances. Tel No: 
XXXXXXXXXXX Box Number: 619447 
(SMS) 
Slim, white, attractive brunette, gentle, 
caring, in 40s, GSOH, likes keeping 
fit, socialising, cars and looking for 
soulmate. Tel No: XXXXXXXXXXX Box 
Number: 537613 (SMS) 
79yr old lady, seeking white 
gentleman, similar age, with car, for 
friendship and companionship. Tel No: 
XXXXXXXXXXX Box Number: 252972 
cuddly attractive female, young 
54, 5ft 3ins, dark hair, hazel eyes, 
WLTM 40 to 48yr old male, stocky 
build, genuine, looking for soulmate. 
Tel No: XXXXXXXXXXX Box Number: 
759988 (SMS) 
25, plus size, 5ft 8ins, blonde hair, 
blue eyes, caring, honest and loving, 
GSOH, enjoys nights in/out, pubs, 
cinema, eating out and walking. Tel 
No: XXXXXXXXXXX Box Number: 
213895 (SMS) 
mArie, Caribbean female, likes 
shopping and travelling, WLTM white 
guy, 35 to 45yrs, who shares similar 
interests. Tel No: XXXXXXXXXXX Box 
Number: 950084 (SMS) 
iriSh female, happy-go-lucky, likes 
dancing, eating out, socialising, 
WLTM Irish gent, slim to medium 
build, 55 to 65, for friendship. Tel No: 
XXXXXXXXXXX Box Number: 793114 
White, attractive lady, 38, WLTM 
white male, N/S, wonderful personality, 
preferably of a similar age for some 
good times. Tel No: XXXXXXXXXXX 
Box Number: 940190 (SMS) 
romAntic single mum, caring, 42, 
GSOH likes the cinema, theatre, 

Women seeking 
Men

Friendship

Men seeking 
Women

GUIDELINES & DISCLAIMER:  We reserve the right to refuse or edit any personal advert for any reason. We assume no liability for the content of, or any replies to, any personal advert. You must not leave any messages or recordings of an offensive, obscene, defama-
tory, misleading or threatening nature. Adverts will appear for a minimum of one issue, although we reserve the right to re-use your advert at anytime. You agree to indemnify and hold us harmless from all costs, expenses (including reasonable legal fees), liabilities and 

damages we may incur as a result of the content of any personal advert you place or any reply you make to any personal advert. Adverts are updated on a regular basis and may be used in other titles. Please ensure you have the latest copy of the Newspaper. This 
service only works with a tone phone. Calls to 09052/09055/09069 cost £1/min at all times. SMS to 83800, 84111, 85777, and 89933 cost 50p per message to send and receive billed in increments of £1.50. Reply messages sent to 69003 cost £1.50As an advertiser, 

these messages are free to receive, if you wish to reply, standard network rates apply. To unsubscribe from a text messaging service, send the word “stop” to the relevant short code e.g. 89933. Calls may cost more if you are not calling from a BT landline and standard 
network rates apply to all SMS replies. You must be over 18 to use this service. Service provided by CM Ltd, HP3 9HN. w/c02/11/06 

For chat fun in your area, text MBR to 85777

How do I...

...place a FREE ad?

call 
0800 376 0070
and record your 20 word 
advert which will appear in 
print along with a description 
of yourself.

...reply to an advert?

call 
0905 212 2237
and enter the 6 digit box 
number of the person you are 
interested in and leave them 
a message.

...reply by text?
If you see the symbol T it 
means the  advertiser can 
accept text replies. Simply 
text CIT the Box number and 
your message then send to 
69003, e.g. CIT 401911 
Hi there saw your advert we 
sound like a match, fancy 
going out some time?

...retrieve messages? 
call 
0905 212 9193 
To pick up messages callers 
have left for you. You’ll need 
your membership number and 
PIN ready.

Helpdesk
Call our 24 hour helpdesk 
0871 712 1654 
(Calls to helpline cost 10p/
min)

The Vibe
Call now for 

chat or fun on
09052 

300 293
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Missing 
Pic

Code Description Case 
Qty.

RRP Case 
Cost

5506479 Punched Pockets 1 £3.49 £1.61

Code Description Case 
Qty.

RRP Price Per Case

1 case 5 case 10 case
6988320 Box File - Blue 10 £4.49 £21.10 £19.00 £16.90
6989033 Box File - Black 10 £4.49 £21.10 £19.00 £16.90
6988799 Box File - Red 10 £4.49 £21.10 £19.00 £16.90

Code Description Case 
Qty.

RRP Price Per Case

1 case 5 case 10 case
3990636 A4 Dividers - brights 

10 parts
20 £0.59 £7.00 £6.20 £5.60

7003814 A4 Reinforced  A-Z
Dividers - coloured tabs

10 £2.69 £13.10 £11.80 £10.50

7028197 A4 Dividers - pastels-
5 parts

10 £0.59 £3.40 £2.90 £2.40

7003779 A4 Dividers - pastels-
10 parts

50 £0.89 £25.50 £21.55 £17.75

7028460 A4 Reinforced 
Dividers - 1-10

10 £2.99 £14.20 £12.10 £9.90

Code Description Case 
Qty.

RRP Price Per Case

1 case 5 case 10 case
6989330 Lever Arch File - Black 10 £2.79 £12.90 £11.00 £9.00
6989126 Lever Arch File - Blue 10 £2.79 £12.90 £11.00 £9.00
6989225 Lever Arch File - Red 10 £2.79 £12.90 £11.00 £9.00
7499768 Home Office Lever 

Arch Files - Quad Pack
1 £10.99 £5.14

Code Description Case 
Qty.

RRP Price Per Case

1 case 5 case 10 case
7001534 Superline Carry 

Wallet Assorted
15 £2.49 £17.85 £16.05 £14.28

7001886 Brilliant Display Book- 
16 pocket

10 £2.49 £11.90 £10.70 £9.50

Code Description Case 
Qty.

RRP Price Per Case

1 case 5 case 10 case
6989448 Ringbinders - Blue 10 £1.49 £6.70 £6.00 £5.40
6990221 Ringbinders - Black 10 £1.49 £6.70 £6.00 £5.40
6989450 Ringbinders - Red 10 £1.49 £6.70 £6.00 £5.40

Code Description Case 
Qty.

RRP Price Per Case

1 case 5 case 10 case
6513278 Envelope Wallets 12 £1.99 £10.80 £9.72 £8.64
6844146 Pocket Expanding Files 8 £3.99 £15.52 £13.99 £12.40

6513370 Document Wallets 12 £1.99 £10.80

Punched Pockets

Box Files

Index Dividers

Rexel

Ringbinders

Wallets

70018867001534

651337068441466513278

5506479

7003779 7028460

7003814 70281973990636

Lever Arch Files

7499768
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Product catalogue

Freelance - ISA - Product catalogue

Independent Retailer 
Catalogue

Who does?
stationery•	
mailing•	
travel•	
computing•	
business•	
supplies•	
phones•	
batteries•	

we do. 

telephone:	0870 225 0409  fax:	0870 225 0413  email:	orders@isaretail.com
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Leather 
Passport 
Holders

Games

Flight Socks

Car Accessories

Earworms

Torches

Code Description Case 
Qty.

RRP Price Per Case

1 case 5 case 10 case
7224126 30 Piece Roadside 

Emergency Kit bag
12 £10.99 £96.00

7224467 Magnetic ‘L’&’P’ Car 
Plates

24 £1.99 £25.92 £22.08 £18.24

Code Description Case 
Qty.

RRP Price Per Case

1 case 5 case 10 case
7225692 DVLA Tamper Proof 

Tax Disc Holder
50 £1.79 £50.50 £43.00 £35.50

3585184 Peel and stick tax disc 
holder

25 £0.99 £9.50 £8.50 £7.50

Code Description Case 
Qty.

RRP Price Per Case

1 case 5 case 10 case
6363408 Passport Holders 54 £2.99 £75.60 £64.26 £52.92

Code Description Case 
Qty.

RRP Case 
Cost

7220824 Waterproof Wind Up 
Torch 

1 £7.99 £5.16

7220715 Wind Up Karabiner 
Torch

1 £5.99 £3.84

Code Description Case 
Qty.

RRP Case 
Cost

7199606 Flight Socks Size 4-7 5 £5.99 £19.45
6588379 Flight Socks Size 8-12 5 £5.99 £19.45

Code Description Case 
Qty.

RRP Case 
Cost

7251136 Chinese Vol. 1 5 £11.99 £51.05
7250278 French Vol. 1 5 £11.99 £51.05
7250429 German Vol. 1 5 £11.99 £51.05
7392514 Greek Vol.1 5 £11.99 £51.05
7250174 Italian Vol. 1 5 £11.99 £51.05
7251187 Russian Vol. 1 5 £11.99 £51.05

7250699 Spanish Vol. 1 5 £11.99 £51.05

Code Description Case 
Qty.

RRP Case 
Cost

7227448 Playing Cards 12 £2.99 £16.80
7227129 Cleudo Travel Card 

Game
12 £6.99 £43.44

7226872 Monopoly Travel 
Card Game

12 £6.99 £43.44

Black
Blue
Pink

An essential travel product
Quality socks that help prevent 
DVT and swelling

7220824 7220715

7225692 3585184

7227448 7227129 7226872

7224126 7224467

Tax Disc Holders
As featured on BBC’s 
‘Dragon’s Den,’ these ‘learn 
to music’ audio CDs are 
a revolutionary learning 
technique – ideal for 
picking up a few phrases 
for a holiday or business 
trip, or beginning a new 
language from scratch

7250429

7250699 7250278

7199606 6588379

FROM 98p
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Website Development

Desktop

Icons, logos and font styles.

Dropdown mock-up Featured properties carousel mock-up

Mobile

Harvey Smith - Website Development

Harvey Smith Real Estate (Dubai) 
was in the process of starting up, 
and required some early designs 

of a website. The final version 
used these as a basis for the site.

Responsiveness was kept in mind, 
both desktop and mobile versions 

created. A homepage, search 
results and full property listing 

was created, as well as mock-ups 
for mobile dropdown  menus, and 

full iconography with logo usage 
as well. 
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in 

vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril 
delenit augue duis dolore te feugait nulla facilisi.

name*

email*

phone

Subject

Message

About usSearch Featured The team Contact

Search

Where tradition 
meets tomorrow

address address address address     +971 55 000 000

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. 

Meet the team

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 

euismod tincidunt ut laoreet dolore 
magna aliquam erat volutpat. 

email

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 

euismod tincidunt ut laoreet dolore 
magna aliquam erat volutpat. 

email

contact us
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The Dubai real estate market is one 
of the most dynamic in the world. 

But one thing remains the same. The 
need for a process-driven approach 
to ensure that every purchase meets 
the buyer’s expectations and every 

sale goes through smoothly.

At Harvey Smith we only employ 
highly trained and more 

experienced brokers to thoroughly 
assess each property in person.

So when you talk with us, you’ll 
know we’ve already found your 

perfect property.

HARVEY SMITH
R E A L  E S T A T E

Start searching

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat 

volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. 

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie 
consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et 

accumsan et iusto odio dignissim qui blandit praesent luptatum zzril 
delenit augue duis dolore te feugait nulla facilisi.

address address address address
 +971 55 000 000
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Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 

euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. 

Meet the team

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 

euismod tincidunt ut laoreet dolore 
magna aliquam erat volutpat. 
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The Dubai real estate market is one of 
the most dynamic in the world. But 

one thing remains the same. The 
need for a process-driven approach 
to ensure that every purchase meets 
the buyer’s expectations and every 

sale goes through smoothly.

At Harvey Smith we only employ 
highly trained and more experienced 

brokers to thoroughly assess each 
property in person.

So when you talk with us, you’ll know 
we’ve already found your perfect 

property.
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Start searching

email

email

Search

AUD 25,000,000
Dubai, UAE / Dubai

This is a superb opportunity for a visionary luxury property buyer or inves-

tor to create a custom-designed home that will fulfil their every dream. This 

shell and core mansion villa on the prestigious ‘Street of Dreams’ is a large, 

corner unit with a contemporary Arabesque style that allows ...

About usSearch Featured The team Contact

Min/max price

email call

cta HARVEY SMITH
R E A L  E S T A T E

Search Min/max beds Property type Filters

AUD 5,000,000
Section E, Emirates Hills, Dubai, UAE / Dubai

123456 sq.ft34

Sherwoods International Properties is proud to bring to the market this 

luxury mansion in one of Dubai's most prestigious neighborhoods...
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Property description

We are honoured to share the details of this exclusive award winning (Top 100 designers of the world) villa

This phenomenal and one-of-a-kind Modern Art Deco duplex villais a truly elite luxury property with a completely bespoke in-

terior that has been custom finished with exquisite detail. Positioned on the highest floor of the building, the penthouse en-

compasses 15,000+ sq. ft. of pure luxury with a host of unique features including a media pod to watch the World Cup or your 

favourite high def movie, Steinway Lyngdorf music system to submerge yourself into the best quality sound money can buy 

whilst choosing a beautiful bottle from the multi zoned wine wall, a private outdoor counter current pool to get fit in or the 

sensory deprivation floatation room to destress completely.

One of the most compelling aspects of this extraordinary home is its exemplary finish, which is the reason behind its crowning 

title of the ‘art deco penthouse’. The timeless and innovative art deco design is evident throughout the entire penthouse, in-

cluding the 2 Daniel Chadwick sculptures delicately hung on the double height atrium or the ‘Fallen Deodar’ statue by Jilly 

Sutton. This creativity is complimented by the elegantly tailored design that shows a vivid attention to detail that can be seen 

throughout the property in the figured Sycamore veneers adorning the cabinetry, the 8 inch solid oak floors, stretched silk for 

the entrance hall walls complimenting the antique bronze inlay in the Belgium Black marble floors, the Crema Marfil marble 

staircase and first floor games mezzanine with the understated nickel tram line detail, the crystal chandelier highlighting the 

beauty of the 14 seater round dining table or the hand-painted, hand embroidered wallpaper.

Beautifully and masterfully designed from the inside out, this exceptional penthouse is the ideal luxury property for a serious 

VIP who needs a home that enables and enhances a lifestyle of opulence, convenience and comfort. The fully furnished interi-

or includes a massive living/entertaining room with 5 metre ceilings, a leather floor lift for easy access, fully equipped kitchen 

incorporating only the best appliances from Sub Zero, Wolf, Gaggenau and Miele with a 4m Island, two private studies, three 

large ensuite bedrooms and a grand master bedroom with his and hers ensuites and dressing rooms, all with incredible views. 

As would be expected the penthouse also has its own range of facilities such as the afore mentioned media room with an 

amazing hidden sound system, a pool table, gym, massage and steam rooms. All backed up by three ensuite staff rooms and 

back kitchen to keep things in perfect shape. Outside, the duplex penthouse has 2 vast private terraces with BBQ area, full bar 

set up and an endless swimming pool / Jacuzzi.

This is the type of ultra-exclusive luxury property that is only worth showing to the most discerning of UHNWI from around the 

world.

If your vision for a dream luxury property is limitless, get in touch today to arrange a viewing.

type: 

villa 123456 sq.ft

bedrooms:

4 3

bathrooms: size:
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in 

vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril 
delenit augue duis dolore te feugait nulla facilisi.
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Traditional media

Digital art

Art
Personal artwork, undertaken 
for family, friends and my own 

enjoyment. Wildlife art is a passion 
of mine, and the examples  
of digital art are of family  

holiday destinations.
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07970 768 075

stevehall222000@hotmail.co.uk


