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Rightmove is the UK's number one
property portal and the UK's largest
property marketplace.

Launchedin 2000, Rightmove is
now the biggest home-grown web
brandin the UK, who's traffic levels

are only surpassed by Facebook,

Google, YouTube, eBay and Amazon.

marketing designer

printed leaflets & booklets
printed promotional materials

OOH - taxiwraps, billboards,
adverts

digital banners
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animation
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presentations
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Little Blue Book

The Little Blue Book was a prestige
communication sent to our customers
(primarily Resale and Lettings Agents).

The book was a showcase of the

market's activity over the past year rightmove A
with articles fromindustry experts on
the outlook for the following year. National Edition

The project was ajoint effort between

LittleBlueBook

Little

the Design team, Trade marketing and

B I Data Services teams.
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Calendars

Animportant piece of

marketing collateral for each year
is the Rightmove calendar.

An opportunity to get the brand
onevery Estate Agent's desk
around the country.

As this was aimed at both our
customers and consumers it was
vital to showcase Rightmove's
personality: the friendly expert.

However, for our agents that

only specialised in commercial
properties, a calendar with amore
serious tone was needed.
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rightmove

Sitting up high, watching the
world go by. Happy.

Talk to me about finding
the right home for you.

\

rightmove ®
find your happy

A tidy house, a cluttered
garage. Happy.

Talk to me about finding
the right home for you.

rightmove ®
find your happy

rightmove

September 2021

rightmove

Rightmove - Calendar



1.Property Promotion Products Featured Property
Attract more app tract more valuations. Oneway to standout, three ways touse it

rightmove © —

Rightmove Product Checklist

Helping more tenants
with accessibility needs
find the right home

Local Homepage Il Sold By Me Il

E E =

Featured Property Il

Featured Agent Il Agent Microsite Il

|
Rightmove Discover Il

We often hear from wheelchair users looking for their next
home that they need more information to help decide ifa rental
property is suitably accessible.

There s currently alist of accessibility fields available to use,
known as 'subfeatures’, that you can tick when uploading listings,
though currently only 1% of listings make use of these.

Our ambition, with your help, is to create more consistency in
listings, and introduce relevant filters in the future, to help more
tenants find accessible homes. This guide is the first step.

E-Leaflets Il Property Alert Sponsor Il

Documentation S

2. Branding Products Exclusive to Optimiser 2020

Getseen. g

The most important information [

SoldByMe

ticed, get remernbered

: rightmove
find your happy

Dos & Don'ts Rightmove would communicate

would be issued in print and digital

rightmc

5 documentsin aclear, friendly and
o

m Usethese key wordsin the property
description, rather than an alternative
free text field

Featured Agent

onbrand format. e

Resources on the Reports on Rightmove Plus

Support your conversations with vendors and landlords:

= Usethe full phraseinlistings, to help Best Price Guide.

gather accurate information

hard evidence froma rusted brand.
m Askthelandlord questions ifitis not
known whether aproperty has these

features

Uselt to: Turn valuationsinto nstructions.

Maintaining clarity was vital to "

Marketing Report

givenproperty isted on Rightmove.

keeping documents easy to digest,

Use it to: Deliverregular vendor/landlord feedback, keep stock

Training Courses Webinars andsupport quicker price reductions.
. . Understanding your Additional Products and Tools espoke courses for Rightmove. fune in to our packed schedule of
bUt keeplng bOth the brandlhg augi){ance e e - e sy Understand the performance of your business & listings:

Property Performance Report

Don't

® Paraphrase or change the wording of

complance, sales skills and anti-money

thesephrases-— . donotuse'the consistentand a human element to oo b
property has step free access'instead Awareness  Consideration Decision Use them to: Brush up your skills inlegislation, or to get new starters up. Use it to: Update your listings to get more detail views and drive

andprove your capability with CPD- tospeed fast
accreditedlearning

moreinterestinyour properties
of 'step free accessinto property

Market Share Report
= Usephraseslike might be’ or ‘potential

for there to be' before the key words

the documents was the challenge. penemesas |

Whilethey are thinking  landiords to winmore
about moving instructions 2. Branding products -

3. Valuation ze
et

instructions and property views.

Use it to: rove your credibilty at valuations with yourreal-time

Include features you are unsure of market share based on powerful Rightmove data

w

pot opportunities to win more business:
LeadReports

\

Marketing Resources Design Studio Support

tomoving

Rightmoveat;

Yourbuilt-in all-outlist with callrecording.

Usethe

to: Uncover hiddeninstruction opportunities

email campaigns from our team of

4. Branded E-M;
products
nisminaries

Reduction & Time on Market Reports

onRightmoveinyour windows, price reduced or have been on the market foralong time.

arketing
creative stands out on Rightmove.

Use

Accessibility advice
Product matix

Gender Pay Review

Gender Pay Gap Report | 2021 Gender Pay Gap Report | 2021

3. Valuation Generation Products Exclusive to Optimiser 2020

. N . Getinvited to more valuations
Reminder of legislative requirements: Gender pay gap vs equal pay ® o @male

e than 250 em

must be based on figures t
includes:

Rightmove Discover

Surfaces potential vendors based on their changing behaviour on Rightmove.

46 Opportunity Manager
%

ptimi: m; mail 5 q o
+Mean and Mediai Oet Ased&auto‘ ated emay + Flags the hottest potential valuation opportunities
portion of me campglons Srostingseliesvben &helps you manage your contact with them
rtienormenan they're not on Rightmove ESVou geyou wi
o, o ionsj
A + Betheonlyagent featuredinan emailtoa Uncovers potential valuations just before a vendor

than men).

Rightmove seller audience when they're not 5 @t e e e it

on Rightmove & earlier in their journey

+ Powered by analgorithm that is constantly learning

« Proactive, behaviour driven targeting based Bl e ETEEE e eI e

onthelikelihood that people willneed a
Themeanand valuation
median explained

The mean pay gapis t

men within Rightmove.

« Optimised landing pages & emails designed
to get better conversions

calculated a

The median represents the middle point of the population. If you
ur men in order
rly rate for the mi

ined up all our w

he meanand
rthe m

trics and need t
ndividuals earning rr

rightmove

Local Valuation Alert
Valuation agents
Be on the shortlist

+ Beoneofafewagentsinyour
chosenarea

« Areactivelead where the customer

chooses tocome to you
Lower quartile Lower middle quartile  Upper middle quartile Top quartile
) rightmove ®
3 rightmove.co.uk find your happy
» Vakston GenarationPocucts

(S)ti]eo\j, % Jh(s'i | Rightmove - Documents



1.FY 2021 Highlights

Full Year
Results

2. Financials
onC

rightmove

3. Housing Market update
% ~Johnson, CE

Methodology

4. Strategic update
r Brooks-Jot

Rightmove r

EQY/HY & Presentations

The EQOY and HY presentations to
investors is an extremely important

5.0utlook

rightmove ™

find your happy 6. Appendix

part of Rightmove's year.

Making home mo he UK easier . Y
el e The presentations had to be produced oL - ) 1€ " rightmove ®

update ) | under strict regulations, making sure
‘ that all data was secure. The work
itself had to be clear, concise and help

rightmove Q

show Rightmove's personality whilst

They found most of their buying
audience on Rightmove Commercial

remaining professional and honour its

. 2 position as market leader.
rightmove

rightmove

of enquirers are
looking

20 miles away from
their home address

Revenue exceeds £300m; record Agency ARPA growth

Increasing buyer confidence through digitisation and innovation

o Giving potential buyers’ financial certainty earlier
in their journey will result in less wasted time and
fewer delays, benefitting agents and sellers
- Focus on “the top of the funnel” in 2021
Great! New mortgage homepage with helpful guides q O
It looks like we can help. - and content rightmove »

------ Mortgage in Principle (MiP) completions are up
nearly four times compared to 2020
Whilst small numbers, mortgage reservations
have nearly doubled

rightmove 2022 focus on the next stage in the process:

Forthisagent,
Rightmove Commercial
Rightmove in H12022 is the leading source

for theirleads

Aim to increase “MiP complete rate”
A personalised, lender backed MiP on
Costs?

Undertying costineresseof €6.7m

Visit to Rightmove

v52020: A37%
Interaction with Mortgage tooling
A51%
s Lead to Lender partner 51%included a source
A42%

MiP

Approval

Reservation rightmove ® rightmove rightmove®

Other b2b comms via presentations,

rightmove®

Key performance indicators had to follow our guidelines, keeping

a friendly tone, whilst maintaining a
clean and professional look.

Period end membership

- Agency branches 17,626 17,328 16,347
- New Home developments 2,801 3,126 3,462

Average monthly revenue per advertiser (£)
- Agency
- New Home developments

Total

Retention rate
- Agency (% of agents at start still listing at end of period)

- New Home developments (monthly churn rate)

rightmove®

Rightmove - Presentations
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new logo and identitiy was created,

rightmove ®

Branding Development

E=

and | and our marketing & team

developed the use of colour, tone and

ongoing evolution of the brand.

These are some of the illustrations
G andiconography | developed to help

tell our marketing stories in both b2b

L % /m and b2c channels.

LR A A

lllustration experiments

AR . LY, - 4
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_ EEEEEEE (/’ I T
SRS 4
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U pdated illustration style Developing of the earlier style, the stroke was reomoved and a second plane added for depth

lcon style
Labyrinthlcon style rules:

14pt teal stroke
round cap
roundjoin

align stroke to centre

Eachiconis made of one
line, which cannot cross
over at any point (with the
exception of the simplified
X symbol)

Rightmove - Branding
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Flndlng the happy How happy is your part of London? |g Vi

il‘l London . 5: Waltham Forest

AP A Friendly neighbours
Rightmove's annual Happy at Home study asks people how happy they are

Three beds,
two bathrooms.

Modern one bed,
needs sound

0

e — iy
0 T . A S D D D

Garden is essential.

where they live, and also asks them to rank 12 factors ranging from how

;it: ;eosci::lir;‘tIt;i:esli:etz,ei(i:rel:g:(ljrea and the friendliness of neighbours to E O ut of h O me a dve rt|S| n g I n S u Iatl o n .
Take alook at the top 10 happiest places below . | = _ .
and see what they scored highly for. S Camden 4: Hackney - Out of home advertisingis an
Great restaurants, P ——— .
pubs and shops : important focus for the consumer
RIO;thesftrlntinster marketing team, used to drive brand
esidents Teel ey can
BEHASMSCVES awareness and increase site & app

engagement.

: 9: Greenwich

8: Southwark A strong community spirit
Artand culture
7: Wandsworth

Sports and outdoor activities

rightmoveQ

find your happy .

Evening Standard print adverts

rightmoveQ
find your happy

6: Sutton 2: Bromley @ rig htmove
People earn enough Goodaccessto f| n d yo ur h a p py

to live comfortably doctors and schools

FGHERGUESNN Findyour happy

; H % rightmove ™

Addey anok puyy.
varownybu

= =

rightmove ™

rightmove ®

find your happy

rightmove®

rightmove ©

Addey inok puyy

—-g@nouwnybu |

£k

rightmove

RARDBHIMA £

rightmove

éﬂémiﬁﬁ;;
Zahtimove

rightmove ™

rightmove ™

London taxi wraps rightmove © AT & W stadium animations

gll'.leajﬁpoal Rightmove - Out of home advertising



Timeto
make that

overseas
dream
- a reality
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rightmove ®

the Stamp
duty holiday

Digital assets

Banners to sit on site to direct
consumers to use tools and

Use our calculator to find out
rightmoveQ

services and to drive traffic.
Consideration had to be taken
into catching attentionat the
right time, so as not to break
the user flow, but also making

Secluded

[ k'S N o ettt S )

the content engaging, both
visually and through the
use of strong CTAs.

Start your search now

rightmove

find your happy

Agent branded banners

DAYID MARTIN
GROUP

www.davidmartin.co.uk Hythe Quay 01206 878630

. THE CREAM
222) OF SALISBURY
iy C || us today 01722 336422

ite.co.uk | residentialsales@hwwhite.co.uk

SUCCESSFULLY SELLING FOR OVER 50 YEARS W H I T E S

pool X
Animation
A scan or click Animation was used for both
' o social platforms and onsite
[in I
Keyword sort tool
keywﬁ sort = Fnﬁ .A . I
| = l,- = :_ = keywﬁm
- A <ul® o
Why don't you make the
scanor click rlg htmove m
with your career?
‘.
D : %,
(o{ V| Uus Curious curious O‘,
Ay

| ) ' -
@ siona passionate
: A
passionate jassionate - [T [T w
W 0, e’ C\/ > |r s . rightmove®

Rightmove - Calendar


https://youtube.com/shorts/FFVWftp7OAE?feature=share
https://youtu.be/otCBELXe36g
https://youtube.com/shorts/FFVWftp7OAE?feature=share
https://youtu.be/otCBELXe36g

rightmove ™

rightmove

Events

Stand design, installation design and
bespoke artwork were all required for
brand presence at big industry shows
suchas ARLA, Lettings Liveand EA
Masters, but also for Rightmove's own
networking and hospitality events.

rightmove A

data services

rightmove

inspire

»

rightmove ™

(S)EEO\S_ %Jhoal Rightmove - Events
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Freelancing

Graphic Designer

Magazine production
Catalogue design
Printed advertiments

Web/Ul design
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Fund of Hedge Fund Special

TheFundBusiness
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March 2008

DARE T0 BE DIFFERENT!

Last year fund of hedge
funds fought off
sub-prime losses and
market volatility.
Angelique Ruzicka
looks at the winners

. . o and the losers
articles) for a special edition of of 2007

Fund Business Xtra

Magazine design (cover and all

the Fund Business, published by »
Newsquest.

fundbusiness.com

DOES STANDING OUT FROM
THE CROWD MAKE FOR

A MORE SUCCESSFUL
FOHF?

clusive profile of Ana
Haurie, the CEQ of Dexion

A look at the winners and
losers of 2007

www.thefundbusiness.com

steve hal
Ol|0jJ}10

Boutique hedge funds and FoHF have taken on the large players with
notable success. But are they built to last? XXXXXXX XXXXXX XXXXX
XXXXX XXXXXX XXXXX XXXX XXXXX XXXXXX By Angelique Ruzicka.

management industry
with notable success
and they are likely
to do well in the
future too. In a
survey conducted
by Watson Wyatt
respondents felt that
large asset
management groups
will lose out more in
terms of revenue and
growth by 2020
compared to the small

outiques have taken
on the goliaths
the investment

bijou players. Investurs
also felt they were murs () year.

or

Capital in
France
Secandly, there
are FoHF that form parl
of a large arganisation
- some are
independent players
that are acquired by
a2 bank ur asset
manager such as
Mamentum which is
. now part of Planeer
Investments or New
Finance Capital which was
aaught by Schroders last

likely to outperform and

turned to boutique
players and absolute
return products when
they looked for alpha

according to the survey.

There is no doubt that
boutique firms have

made their mark, but in

the FoHF world there
are still plenty of
advantages to being
giant in the
marketplace. FoHF fall

into two camps. Firstly,

there is the
independent specalist
FOHF such as EIM or

Gottex in Switzerland,

www.thefundbusiness.com

INTEREST FROM INVESTORS
The advantage to being 3
goliath in the TaHT world is
that large investurs are
mare easily drawn to

Lionhare hedge fund
considers his business 1o
be medium sized but still
runs into problems when
trying to appeal tu lorge
investors. ‘Certain
institubions thal we've
talked to like our
Strategy, track record
and axperience and
will say so. They ses
thac aur minimum

investment is
$200m and they then say
we don't want to be a
quarter of your firms’
investment’," he says.
Reing big does attract more
investment agrees Jerome
de Lavenere Lussan,
managing partner of Laven
Partners. "It matters for
getting investors in. If you
are small they won't come.
A lot of them can't afford
10 get into a fund for less
than 10% of the fund. If

THE BIG
HITTERS
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iney now
constitute a major investor
base for FOHF asset
managers - and account for
78% of AUM on average at
the end of 2007.

Some commentators argue
that there can be more
opportunities open to you
if you are a large player.
“It's better to be large
because hedge funds go
closed from time to time
and the larger fund of
hedge funds tend to get
better access when they
become open again.
It's not always the
case that they are
closed but soft

existing, stable

money in the area,” says Randal
Goldsmith, director of fund
research for Standard & Poor's
(5&P) Fund Services.

In 2007 FOHF collected net
inflows of §59bn according to
Hedge Fund Research (HFR).
Together the top 50 global FOHF

pretty decent year overall and
have produced returns averaging
around 11%,” says Goldsmith. But
within these returns there are
mixed results admits Goldsmith.
“The first half of the year almost
all types of FoHF made good
results but in the second half it
became more mixed."

The best performer on S&P's
rated funds list was Thames
River's opportunistic multi
strategy funds - the Warrior | and
11 funds. Warrior | was the best
performer returning 27% in 2007.

Advantage Plus and Paulson
Credit Opportunities funds,
which had short credit exposure
and made good bets on the
deteriorating US sub-prime
sector. Warrior Il was launched in
November 2006 and as a result
had less invested in Paulson but
it still returned

over 20%

FOHF that took emerging markets
exposure did well too. "GAM’
emerging markets fund returned
justover 23% in

2007 and also Permal's emerging
markets holding fund returned
just over 23.5%," says Goldsmith

UP AGAINST THE ROPES
But there were disappointments
in 2007 as well. None of the S&P
rated FoHF made money from
investing in Japanese hedge
funds. *Japan was a very difficult
area to make money on equity
long short," says Goldsmith
Some funds specialising in
European equity strategies also
struggled to produce positive

March 2008

returns last year. FoHF GAM,
which is owned by Julius Baer
Group, did well in some
strategies while in Europe it
struggled to produce positive
returns. “We were slightly
disappointed by the performance
of the GAM multi Europe fund. It
o5t 2.6% in the final quarter of
last year but for the year as a
whole it Iost 0.3%. Its not a big
1055, but it was a shade
disappointing especially when it
did well with its emerging
markets fund.” says Goldsmith
GAM wasn't the only

fund that
disappointed in the  “PROMISES ARE BEIN
European sector as | iESED AND

other FoHF found it
difficult to get out of DECORRELATED DIDNT
poorly performing  [\IATERIALISE "
funds. “European

equity long short was
disappointing and what we found
that the managers they've
invested in were very slow to
reduce their net long positons
Hedge funds tend to have
tedemption notice periods - you
can't just sellthem the next day.
adds Goldsmith.

s a resultof poor performance
with equity related strategies,
number of FoHF managers
became more cautious and
reduced exposures to the hedge
funds adopting this style. The
Sail Flagship Fund reduced its
long-short equity expostre from
33% in the middle of last year to
13% by February 2008. The
Jupiter Merlin Absolute Return
portfolioalso reduced its net
long position from 44% at the
beginning of 2007 to 27% by year
end but this was primarily
through action taken by the
underlying mangers of the fund.
Some Folis got it wrong,
however. “We found that FoH
managers lacked the discipline of
olding on to their underlying
positions and in July ast year
with markets going down some

March 2008

of the FoHF managers panicked
and didn't adhere to their
disciplines, and started to get out
of positions that they believed
would provide poor

performance. And the
diversification that was existent
in the portfolio was to a certain
extent lost,” says Amit Mathur,
Senior Director in Fitch's Fund
and Asset Manager Group.

OPTIMISTIC OUTLOOK?
“This year FOHF managers are
selectively optimistic on the
outlook for 2008, found
S&P. Many now believe the
way forward is investing in
relative value strategies
“The return of volatiity in
financial markets increased
credit spreads and the
prospect of rising default
rates have brought bad
opportunities after a fallow
period over the previous three
years,” explains Goldsmith. “This
has led FOHF managers such
RMF, Deka and Sail to increase
allocations to convertible and
volatility arbitrage funids. since
these give a long valatility bias
But managers arc sceing
opportunities alsewhere ta
Many FoHF currently
chance of making gnart
returns from commrodity
trends, particularly i the
agricultural sectar.” adds
Goldsmith. “They believe
that CTAs (commodity
trading advisers: and
global macro funds are
the best way to play

this

FOHF put up a strong
fight last year, and have
come out at the
beginning of this

year cautiously
optimistic. There

are stil
however
questions on
whether the

the

THE BIG HITTERS

industry has yet to hear more
about sub prime refated losses.
among hedge funds. Only time
will tell if FOHF have done
enough to ensure they don't get
caught up in the fray again. T

TOTAL KNOCKOUT

» FOHF

W ThamesRiverWarriorl  2700%

W Permal Emerging 2350%
Markets Holdings Fund

B GAMMultiEmerging 2320%
Markets Fund

™ Thames River War 2000%

W Permal AsianHoldings  19.40%

® Permal Natural 1700%
Resources.

B MelkartDiversified 16.60%

™ Comas Global 14.40%
Alternatives

® Notzstucki 14.00%

taussmann Holdings.

® Permal nvestment 12.90%

Holdings

“IT MATTERS FOR GETTING

ana i our investments ana
that is a good thing from
our point of view," he says
“We can be very nimble we
can turn our portfolio risk
parameters in a matter of
minutes if we choose to.

It's not something we do
often but it gives us the
ability to react quickly and
also be proactive if there
are new areas we like to see
we can make investments

there quickly. It's a nice
sweat spof
Being small also
means less

bureaucracy and

INVESTORS IN. IF YOU ARE  the ability to give

0 make their own

closed. If you are an gy 1a| | THEY WONT COME® staff the flexibility
t

investor you get
preferential treatment,”
says Randal Goldsmith
director, fund research for
S&P Fund Services

Being a big player can mean
receiving the red carpet
treatment more often than

decisions says
McQueen. “In our
organisation there is hardly
any bureaucracy. We give
traders the freedom to
make decisions and when
the trading risk sizes get
100 big they either talk to

size, your investment
choices are more limited,”
explains McQueen. “If I, on
the other hand, see an
arbitrage that allows me to
invest $2m for example on
our Asia fund that has
$80m that can actually
make an impact. But if we
were at $20bn we couldn’t
afford the time to look at
the same opportunity.”
Certainly if you are a
successful bijou player
there is always a danger of
being taken over by a large
asset manager keen to
diversify into alternatives
Buying talent and an
established name is after all
easier than starting a
successful hedge fund or
FOHF business from
scratch. In 2002 Pioneer
Investments found a way of
entering the UK market
through it's acquisition of

ou are $50m and require
$5m you can only get
investors with $5m then
you will only get small
Investors - you won't get a
big allocator with $50m.”
The type of investor
interested in FoHF product

is changing, and this is
playing right into big
M oiayers’ hands. According
to Fitch Ratings high net

you. Barry Mefueen, »
chief risk officer of »‘

worth individuals were

L nhistorically the main

investors in FOHF. In 2001
they accounted for 68% of
the estimated $100bn in
total assets under
management through FoHF
at the time. But since then,
institutional investors have
seen the benefits of
investing in alternatives
and increased their

March 2008

smaller rivals that are not
as influential. “TH~—~ -~

times when it pa

the bigger trader

streetin terms o | o Sy 1w
information flow | _# 3
able to help set t
of certain deals t
might be involve
McQueen.
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But there are ad\
being small t00 a
of reasons why tI
believe the small
are set to last. M
says he enjoys th
nis company i |-bewsaursr—
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two advantages.
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ctavius amputat cathedras, utcunque pretosius
agricolae incredibiliter verecunde imputat saetosus
rures. Adfabilis apparatus bellis agnascor agricolae, et
plane pretosius zothecas adquireret umbraculi,
semper saetosus rures optimus frugaliter imputat cathedras,
Pretosius rures praemuniet suis, et ossifragi suffragarit lascivius
fiducias. Pompeil praemuniet matrimonii
Oratori circumgrediet zothecas, semper concubine suffragarit
parsimonia catelli, etiam cathedras incredibiliter comiter
senesceret adfabilis quadrupei, et tremulus rures pessimus
divinus cir if
utagricolae celeriter
fermentet lascivius chirographi. Pretosius rures praemuniet suis,
et ossifragi suffragarit lascivius fiducias. Pompeii praemuniet
matrimonii.
BOB CAMPION Editor & Associate Producer
ANGELIQUE RUZICKA Deputy Editor
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WIDOW, bionde, 705, GSOH, caring,
WLTM a NS gentleman for friendship,
companionship and outings. Tel No:
XXKXXXXXXXX Box Number: 182860
ATTRACTIVE green-eyed blonde, 5ft
4ins, ks to eat in and out, theatre,
reading, music, WLTM attractive male,
5510 60, NIS preferred, with similar
interests. Tel No: XXXXXXXXXXX Box
Number: 851380 (SMS)
SLIM, petite, attractive, professional
lady, 49, seeks caring, spirtual
man, any nationaliy, kes classical
music, theatre, foreign travel. Tel Not
XXKXXXXXXXXX Box Number: 529499
(SMs)
GOOD-LOOKING professional female,
6t 4ins, dark skin, WLTM gentleman,
24 10 32, any race possible. Tel No:
XXKXXXXXXXX Box Number: 594060
(M)
INTELLIGENT female 42, dark
hairleyes, GSOH, looking for a fiend,
enjoys walking, socialising, cinema,
traveling, looking for friendship. Tel No:
XXXXXXXXXXX Box Number: 240199
CARING, loving lady 42, brown hair,
blue eyes, 5t 8ins, enjoys cinema,
gym, swimming, holidays in the sun,
Ioves cooking. Tel No: XXXXXXXXXXX
Box Number: 526084 (SMS)
SEXY, attractve, intelligent, 30yr
old black female, looking for a kind
hearted, devoted young man, 30-45, for
a relationship. Tel No: XXXXXXXXXXX
Box Number: 967288 (SMS)
PRETTY, petite lady, young 60ish,
WLTM genuine, honest guy with GSOH
1o share the good things n Ife with.
Tel No: XXXXXXXXXXX Box Number:
147110 (SMS)
GENUINE, bubbly, cuddly, larger than
Ife black lady, 43, seeks genuine,
fun male for companionship, age,
nationalty unimportant, Tel No:
XXKXXXX Box Number: 934019
(SMs)
NICE-SMILE, loving, caring lady 40,
5t 2ins, red hair, brown eyes, GSOH,
likes gym, music, going out and cosy
nights in. Tel No: XXXXXXXXXXX Box
Number: 662803 (SMS)
WHITE female 49, single, genvine,
caring, aubum hair, hazel eyes,
voluptuous, curvy build, seeks white
‘male 44-50 for nights in and out. Tel
No: XXXXXKXXXXX Box Number:
303536 (SMS)
HAPPY, fiendly, genuine, white lady,
48, enjoys country walks, eating
out, looking for il me for
friendship, possibly romance. el No
XXXXXXXXXXX Box Number: 432529
(M)
LARGE, homely, white lady, 50, WLTM
caring, honest, professionl, white gent
who feels an affity with neglected
children. Tel No: XXXXXXXXXXX Box
Number: 138438 (SMS)
TALL, blue eyed, redheaded lady
graduate, early 50s, seeks tall,
inteligent, articulate male 45-65
for friendshipirelationship. Tel No
XXKXXXXXXKX Box Number: 952060
(M)
GOOD-PERSONALITY female,
medium build, 5t 8ins, biue eyes,
outgoing, likes going out, meeting
people, swimming and having a good
time. Tel No: XXXKXXXXXXX Box
Number: 258370 (SMS)
APPEALING, slim, curvy feme,
petite, dark hair, young looking, seeking
Someone. Tel No: XXXXXXXXXXX Box
Number: 169392 (SMS)
BRUNETTE, blue eyes, 5t 8ins, a bit
shy, likes going out, dancing, meals,
cinema, gym, WLTM someone the
same & me. Tel No: XXXXXXXXXXX
Box Number: 785628
SFT-6INS brunette, blue eyes, lkes

To place your FREE ad, call 0800 xxx xxx

going out, dancing, cinema, quiet
nights i, looking for someone for
friendship, possibl relationstip. Tel
No: XXXXXXXXXXX Box Number:
739450

WHITE female, 55, smoker, likes
socialising, eating out, spending

time with family, WLTM a gentleman,
50-60, for companionship. Tel No:
XXXXXXXXXXX Box Nurmber: 700538
(SMS)

CHRISTIAN young lady, 38, caring,
professional, loves the outdoors,
dancing, singing, good times infout,
looking for a Christian man, 25-50.

el No: XXXXXXXXXXX Box Number
620523 (SMS)

RARE-BUT-NICE, professional

black wornan, wishes to meet white
male aged 40 to 50, cultured, good
looking and treats me right. Tel No:
XXXXXXXXXXX Box Number: 972792
(SMS)

'SOULMATE-WANTED by sexy white
female, 5t 7ins, bue eyes, very
bubbly, looking for black guy over 5ft
10ins, who is up for good times. Tel
No: XXXXXXXXXXX Box Number:
126937 (SMS)

MODERN, young at heart female 65,
GSOH, seeking nice kind, hones,
caring man, 60-70 for meals out,

a drink, walking or theate. Tel No
XXXXXKXXXXX Box Number: 527207
LOYAL female slim, 44, varied
interests, GSOH, loyal, attractive,
sincere and genuine, looking for Mr
Right, attractve with similar qualies,
40-49. Tel No: XXXXXXXXXXX Box
Number: 568963 (SMS)

BUBBLY, honest female 63, likes

car boots, nights/days out, ravelling
abroad, looking for genuine, honest

WANTED! NIS moderate drinker,
honest, trustworthy, 35-45, who works.
Sought for by a lady who does the
same. Tel No: XXXXXXXXXXX Box
Number: 149056

INDEPENDENT, caring, young outlook,

54, blonde, enjoys cinema, countryside,
evenings in, WLTM NIS male, 51-58, to
be happy again. Sincere replies only.
Tel No: XXXXXXXXXXX Box Number:
234438 (SMIS)

CURVY, ta, sim, blonde 26yr old

female, GSOH, seeks attractive
slim/athletic built male, 24-30 for
possible LTR. Tel No: XXXXXXXXXXX
Box Number: 595182

BUBBLY female 25, blonde, cuddly,
enjoys most things in lfe, WLTM,
honest male 28-38 for relationship.

Tel No: XXXXXXXXXXX Box Number:
562197 (SMIS)

GENUINE, caring, honest plus size
black female, 47yrs old, WLTM genuine
gentleman, 48 to 55, for friendship!
relationship. Tel No: XXXXXXXXXXX
Box Number: 958912 (SMS)
BEAUTIFUL, young, African lady, 24,
independent, caring and romantic,

likes clubbing, meals out or just chiling
indoors, WLTM similar male with
GSOH. Tel No: XXXXXXXXXXX Box
Number: 731034

ATTRACTIVE 47yr old divorced

lady, looking to meet younger guy,
281038, whos god looking, for

fun and friendship only. Tel No:

The Vibe
Call now for

chat or fun on

male with similar interests for
friendship. Tel No: XXXXXXXXXXX
Box Number: 507383

WEST-INDIAN lady, very outgoing,
GSOH, enjoys chiling out, meals

out and good conversation,

Iooking for white male 65+. Tel No:
XXXXXKXXXXX Box Number: 634386
KNIGHT wanted for onely damsel!

He should be 6t simimedium build,
romantic, caring and tactie. Tel No:
XXKXXXXXXXX Box Number: 889263
(SMS)

PETITE, attractive, white lady, 36, 5ft
3ins, brunette, blue eyes, WLTM white
male NIS, GSOH for evenings out, fun

and friendship. Tel No: XXXXXXXXXXX

Box Number: 269942 (SMS)
CUDDLY 52yr old female, likes
dancing, cinema, walks, countryside,
looking for 50-60yr old male, must be
honest and caring, no time wasters
please. Tel No: XXXXXXXXXXX Box
Number: 928614 (SMS)
VERY-BUBBLY single mum, 35,
blonde, blue eyes, GSOH, WLTM
white male, 32-42, shaven head,
who's romanic, affectionate and
generous, no time wasters please. Tel
No: XXXKXXXXXXX Box Number:
600063 (SMS)

SEXY black female 34, enjoys
keeping fit and going out, seeking
NS, white/mixed race male, OHAC,
Tel No: XXXXXXXXXXX Box Number
821236 (SMS)

09052
300 293

XXKXXXXXXXX Box Number: 303066
(SMS)
LOVING, kind hearted Christian lady,
looking for sensitive Christian man,
401060, o share her Ife with. Tel
No: XXKXXXXXXKX Box Number:
939304 (SMIS)
MUM, 33 going on 15, 5, curvy,
tattoos, into weird stuff and eclectic
music taste, blonde, blue eyes, seeks
soulmate for 2 way TLC. Tel Not
XXXXXXXXXKX Box Number: 533511
(SMs)
MR-RIGHT-WANTED! 25yr old,
attractive, great figured female, WLTM
atractive, 25-32yr old who's sick of slly
games too. Tel No: XXXXXXXXXXX
Box Number: 940909 (SMS)
BLUE-EYED blonde, attractive, slim,
53, WLTM a genine male, 50-55,
who likes live music, eating infout. NIS
preferred. Tel No: XXXXXXXXXXX Box
Number: 686568 (SMS)
WHITE widowed lady, very young
looking 71yrs, 5ft 2ins, dark blonde,
WLTM white professional gentleman
! e g

Eckoh.

Classified advertising

For chat fun in your area, text MBR to 85777

artculate, confident gentleman, 40/
early 50s. Tel No: XXXXXXXXXXX Box
Number: 327334 (SMS)

ROMANTIC single mum, 35, WLTM

a Grant or Phil Mitchell look-alike,
aged 32 to 42yrs, who s romanic,
loving, affectionate and generous. Tel
No: XXXXXXXXXXX Box Number:
103245 (SMS)

VERY-ATTRACTIVE Christan lady,
enjoys travelling, meals out, quiet
evenings in, WLTM a like-minded,
Christian male, 40-505. Tel No
XXKXXXXXXXX Box Number: 643245
(SMS)

ENGLISH lady, atractive, blonde,
WLTM a professional, N/S male, 55-60,
for socialsing, eating out and general
conversation. Tel No: XXXXXXXXXXX
Box Number: 461692 (SMS)
BEAUTIFUL, professional, honest,
genuine, black woman, 43, 5ft 8ins,
brown eyes, long brown hair, WLTM

a dark haired, blue eyed male, 35-40.
Tel No: XXXXXXXXXXX Box Number
289432 (SMS)

WHITE 42yr old female, looking for
male of similar age, NIS, ust to have
some fun with, likes going out, staying
in. Tel No: XXXXXXXXXX Box
Number: 615050 (SMS)
PROFESSIONAL, attractive, 42yr

old Asian lady, WLTM professional,
attractive, N/S male, between 35 and
45, for friendship, maybe more. Tel

No: XXXXXXXXXXX Box Number:
859170 (SMS)

VERY-HAPPY blonde lady, young 60s,
independent, solvent, WLTM a similar
gentleman for evenings out, must have
own car. Tel No: XXXXXXXXXXX Box
Number: 603474

GOOD-LOOKING female, 5t 3ins,
easygoing, honest caring and sincere,
WLTM similar male for LTR. el No:
XXXXXXXXXXX Box Number: 301465
(SMS)

ATTRACTIVE, fi, lively minx, 50 going
0n 30, loves travel, dancing, cinerna,
driving, WLTM fun guy for friendship,
possibly more. Tel No XXXXXXXXXXX
Box Number: 425064 (SMS)
BEAUTIFUL professional mixed race,
5ft, brown eyes and hair, very bubbly,
likes walks, cinema, shopping, genuine,
honest, reliable, WLTM someone
similar. Tel No: XXXXXXXXXXX Box
Number: 243849 (SMS)

CHARMING, ferale, honest, ikes
theare, cinema, music, gardening,
cooking, going out, holidays, car boot
sales, seeking someone kewise. Tel
No: XXXXXXXXXXX Box Number:
669978 (SMS)

MIXED race, fun loving female, easy to
get on with, laid back, ikes clubbing,
going for a drink, looking for someone
similar. Tel No: XXXXXXXXXXX Box
Number: 531447

BEAUTIFUL, lovely, African lady,
fun'loving, caring, GSOH, likes
cooking exatic meals and lstening

1o soul satisfying music. Tel No:

for Tel
No: XXXXXXXXXXX Box Number:
144516

GENUINE single mum, 37, 5ft
3ins, brown har, blue eyes, seeks
honest, caring, trustworthy guy, looks
unimportant. Tel No: XXXXXXXXXXX
Box Number: 655359 (SMS)
ATTRACTIVE, slim, long-haired
professional lady, 5t 6ins, enjoys
outdoors and keeping fit, WLTM

Box Nurmber: 443975
(SMS)

DARK-COMPLEXION, 5t 5ins,
easygoing, attractive, honest, caring,
sincere lady, WLTM a man who's
caring, honest and sincere for LTR

el No: XXXXXXXXXXX Box Number
944753 (SMS)

ATTRACTIVE 36yt old, blonde hair
blue eyes, sim, WLTM attractive male,
36 to 46, for evenings out and in. Tel

No: XXKXXXXXXXX Box Number:
152095 (SMS)

CARING, 27yr old single mother,
enjoys going out, GSOH, WLTM a
male, 25-37, 0 enjoy nights out or
evenings in. Tel No: XXXXXXXXXXX
Box Number: 490606 (SMS)
SECRETARY, 63 years old, white,

5t 6ins, seeks a good looking

and romantic partner. Tel No:
XXKXXXXXXXX Box Number: 237922
18YR-OLD brunette, blue eyes, slim,
St dins, quiet, shy, loves drawing,
WLTM someone simiar. Tel No:
XXXXXXKXXXX Box Number. 793865
(SMs)

GENUINE, honest female, 36, 5ft

9ins, enjoys Caribbean food, nights
infout, walking, looking for male

37-45, no time wasters please. Tel

No: XXXXXXXXXXX Box Number:
847752 (SMIS)

TALL, inteligent, articulate male, 48-
60, Sought by tal, blue eyed red head,
early 50s, for friendship, relationship,
who knows. Tel No: XXKXXXXXXXX
Box Number: 746801 (SMS)
YOUNG-43YR-OLD blonde, blue eyes,
single mum, likes going out, eating out,
staying in, WLTM an atractive mae,
33-45 Tel No: XXXXXKXXXXX Box
Number: 759371 (SMS)

ATTRACTIVE lady, medium build, own
house, WLTM someone with GSOH, N/
S, non drinker. Tel No: XXXXXXXXXXX

Frie

Box Number: 189519
ROMANTIC, attractve blonde,
GSOH, solvent, independent, genuine
and caring, looking for a person
in similar circumstances. Tel No:
XXXXXXKXXXX Box Number: 619447
(SMs)
SLIM, white, atractive brunette, gentle,
caring, in 405, GSOH, lkes keeping
fit, socialising, cars and looking for
soulmate. Tel No: XXXXXXXXXXX Box
Number: 537613 (SMS)
79YR old lady, seeking white
gentleman, similar age, with car, for
friendship and companionship. Tel No:
XXKXXXX Box Number: 252972
CUDDLY attractive female, young
54, 5ft 3ins, dark hair, hazel eyes,
WLTM 40 to 48yr old male, stocky
build, genuine, looking for soulmate.
Tel No: XXXKXXXXXXX Box Number:
759988 (SMIS)
25, plus size, 5ft 8ins, blonde hair,
blue eyes, caring, honest and loving,
GSOH, enjoys nights infout, pubs,
cinema, eating out and walking. Tel
No: XXKXXXXXXXX Box Number:
213895 (SMIS)
MARIE, Caribbean female, ikes
shopping and traveling, WLTM white
guy, 35 10 46ys, who shares similar
interests. Tel No: XXXXXXXXXXX Box
Number: 950084 (SMS)
IRISH female, happy-go-lucky, likes
dancing, eating out, socialising,
WLTM Iish gent, sim to medium
build, 55 0 65, for friendship. Tel Not
XXKXXXX Box Number: 793114
WHITE, atiractive lady, 38, WLTM
‘white male, NIS, wonderful personality,
preferably of a similar age for some
good times. Tel No: XXXXXXXXXXX
Box Number: 940190 (SMS)
ROMANTIC single mum, caring, 42,
GSOH lies the cinema, theatre,
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PRO Rock guitar player

WEANTED female base player

GUITARIST and keyboard
player, wanted for singer/
songwriter with management

and industry backing. Influences
0asis, Kaiser Chiefs, Small Faces,
Paul Weller, Fratellis. Ability and
image essential, Age 25-35, South-
West London. Tel: 09042 460 015
Box Number: 343100

KCOUSTIC artist needed

for show case nights held on a
weekly basis, local performances
preferred, but acts from all over
the country welcome. Half hour
slots available, contact for me
details. Tel: 09042 460 015 Box
Number: 667601

ACOUSTIC performance
needed for weekly show case
nights in a busy North London
venue, Original material preferred
but cover versions acceptable.
Please get in contact ASAP if you

steve hal
Ol|0J340

wanted by West London based
singer/songwriter for writing and
performing, new project with
management and label interest,
influences A Perfect Circle, The
Cult and Jeff Buckley, software
knowledge and backing vocals a
bonus, commitment and dedica-
tion essential. Tel: 09042 460 015
Box Number: 277149,

'GUITARIST wanted by Maid-
stone based singer/songwriter,
influences include Interpol, Editors,
Kubercheck Arcade Fire. Tel: 09042
460 015 Box Number: 727059.

‘GUITARIST needed Leicester
area, gigs booked, influences Lib-
ertines, Razorlight and Klaxons.
Tel: 09042 460 015 Box Number:
233688.

FRONT-MAN lead guitarist
and rhythm guitarist looking for
bass player and drummer to form
group. song awaiting, live experi-
ence essential. Influences by

for Indie alternative rock band
Based in Essex and London, ages
18-30, 100% dedication needed,
publishing deal. Tel: 09042 460
015 Box Number: 321728.

BASS player/ Guitarist with

an image looking tojoin a cool
alternative band. PJ Harvey, Yeah
Yeah Yeahs, Velvet Underground,
Depeche Mode. Tel: 09042 460
015 Box Number: 811719

LONDON based country soul
band, seeks bassist 20-30Vr and
Keyboard player Hammond,
Whirly and Piano. Influences, The
Band, Traffic. Professional job
with great prospects. Tel: 09042
460 015 Box Number: 829554,
BASS Guitarist and Drummer
wanted to join experienced singer,
song writers based in Portsmouth.
EP release imminent, gigs and
management. Influences Jeff
Buckley, Travis, REM. Immediate
auditions, rehearsals, gigs. Tel:

& B Mimhar.

tion band Essex East London area.
Tel: 09042 460 015 Box Number:
482771

EXPERIENCED drum-

mer wanted 30-40, influences
Patty Smith, Velvet Underground,
Blondie. Tel: 09042 460 015 Box
Number: 688251.

MUSICIANS wanted for a
Swedish singer looking to form
a band. Guitar, bass, drummer,
Have studio, record deal, agent.
Influences Cold Play, Damien Rice
and more. Tel: 09042 460 015
Box Number: 409964
SINGER looking for Guitarist,
Bassist and drummer for four
piece. U2, Bloc Party, Jam are all
influences. Tel: 09042 460 015
Box Number: 775453

SINGER, Songwriter seeks rock

DRUMMER wants covers/ func- EX Madison strays, writer/ gui-

tarists seeks vocalist and drum-
mer to round up line up. Must be
willing to make elaborate plans
and then forget them in a haze
of alcohol. Kidding. Well, kind oft
Influences include early Pretend-
ers, early Manics. Tel: 09042 460
015 Box Number: 341755.

MANAGEMENT of new
Glasgow based band seeks contact
with A and R/ press, etc. Radio One
tipped, tours, estivals planned, al-
ready recording album. Tel: 09042
460 015 Box Numb 61234.

PPROMOTIONS company seeks
bands in the London area, Indy

or Rock. Tel: 09042 460 015 Box
Number: 500267.

ssages sent to 69003 cost £1.50As an advertiser,

A

MUSICIAN, programmer

wanted preferably based in North
London. Influences Mouse on
Mars, Hot Chip, Talking Heads,
Grace Jones. Tel: 09042 460 015
Box Numb: 51637.

FREE design and album art
working Graphic Designer seeks
interesting project. Tel: 09042
460 015 Box Nurmber: 348392.

KEYBOARD player required
by Guitarist to complete song
writing duo that will supply the
next generation of pop hits. West
London. Tel: 09042 460 015 Box
Number: 339253,

KEYBOARD player wanted for
live band sounds like Gorrillaz,
London based, must be good

with samples and sound effects,
singles out in May. Tel: 09042 460
015 Box Number: 84470

Freelance - Eckoh - Classified advertising

¥

Product catalogue

TATIONERY

12 L Stationery.indd 1

7001534

7001534 Superline Carry
Wallet Assorted
7001886 Brillant Display Book-

BoxFile-Blue
BoxFile-Black
BoxFile-Red

Ringbind‘;rs

6513278 EnvelopeWallets 12
6844146 PocketExpandingFiles 8

6513370 DocumentWallets 12

=

6513278 6844146

Code  Description

£1080
£1552

£1080

6513370

Index Dividers

3990636 A4 Dividers - brights
10pa

7003814 A4 Reinforced A-Z
Dividers- coloured tabs

7028197 A4 Dividers - pastels-

7003779 A4 Dividers - pastels-
s

7028460 A4 Reinforced
Dividers - 1-10

% Bestseller with eBay customers.

% Create powerful displays with vibrant

red packaging.

m%
Extrasirong
Pobytirne:

Errviapan
Assartna:

a758013 4757729

Mailing Tubes

Extra Stremg

6193548

£1605

£1070

£1900
£1900
£1900

0972
£1399

w0
s
o
nss

£1210

£1428

£950

£1690

6989448
6990221
6989450

864
£1240

6989330
6989126
6989225
7499768

Poly Posting Bags <&@

5506479

Ringbinders
Ringbinders
Ringbinders

Lever Arch Files

Description

Lever Arch Fle - Black
Lever Arch File - Blue.
Lever Arch File -Red

“Blue
Black
Red

Home Office Lever

Arch Files- Quad Pack.

4756395

4758013

a757729

756395

4756870

7442825

ISa

RETAIL
Independent Retailer

Catalogue

7220715

R

Q.
7220824 Waterproof Wind Up 1 £7.99
Torch

7220715 Wind Up Karabiner 1 599
Torch

Flight Socks

# An essential travel product
% Quality socks that help prevent

DVT and swelling

6588379

3

G
7199606 Flight Socks Size 47 5 £599
5 599

6588379 Flight Socks Size 812

7225692 3585184
P

Code ption Case

Q.

7225692 DVLATamperProof 50  £179 £50.50

Tax Disc Holder
3585184 Peeland stick taxdisc 25 £0.99
holder

31 RTRAVELndd |

950

@
Cost
£516

384

C
£1945
£1945

Tax Disc Holders

7227498
Description

7227428 Playing Cards
7227129 CleudoTravel Card
Game

7226872 Monopoly Travel
Card Gar

Leather
Passport
Holders

Who does?

-stationery
-mailing
«travel
scomputing
-business
-supplies
-phones
-batteries

we do.

7227129 7226872

299  £1680
699 £4344

699 4344

¥ Black
#Blue @

#Pink

Code  Description

6363408 Passport Holders

Cose AR Price Per Case
& 1case S5case 10case
s6 0290 £7560 foA26 £5292

Car Accessories

|27V

7228126 L 7220467

Code  Description

Case  RRP
Q!

Price Per Case

Tcase  Scase l0case

7224126 30PieceRoadside 12 £1099  £96.00
Emergency Kit bag

7224467 Magnetic'L&P' Car
Plates

Earworms

10case

£4300 £3550

850

S0 7250029 7250699

Freelance - ISA - Product catalogue

£199  £2592 £2208 £1824

As featured on BBC's
‘Dragon’s Den, these ‘learn
to music’audio CDs are
arevolutionary learning
technique - ideal for
picking up a few phrases
for a holiday or business
trip, or beginning a new
language from scratch

Description

Chinese Vol. 1
FrenchVol. 1
Germanvol. 1
GreekVol.1
Italian Vol. 1
Russian Vol. 1
SpanishVol. 1

12102007 17:10:56.
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Website Development

Harvey Smith Real Estate (Dubai)

o was in the process of starting up,
andrequired some early designs

of awebsite. The final version

used these as a basis for the site.

249 MNUEK OOHYI DO ERAB
299 NMUE OQCNYJIDO ERIADB

Responsiveness was keptin mind,
both desktop and mobile versions
created. Ahomepage, search
k results and full property listing
was created, as well as mock-ups
for mobile dropdown menus, and
fulliconography withlogo usage

k aswell.
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HARVEY SMITH

REAL ESTATE

The Dubai real estate market is one
of the most dynamic in the world
But one thing remains the same. The
need for a process-driven approach
to ensure that every purchase meets
the buyer's expectations and every
sale goes through smaothly.

At Harvey Smith we only employ
highly trained and more
experienced brokers to thoroughly
assess each property in person.

50 when you talk with us, you'll
know we've already found your
perfect property.

Start searching

Meet the team

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat.

Lorem ipsum dolor sit amet, consectetuer Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh adipiscing elit, sed diam nonummy nibh
evismod tincidunt ut laoreet dolore.
magna aliquam erat volutpat.

evismod tincidunt ut laoreet dolore.
magna aliquam erat volutpat.

contact us
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address address address address  +97155 000 000
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Mobile

T

ISl HARVEY SMITH

Section £, Emirates Hills, Dubai, UAE / Dubai

> N « N
AuD 5,000,000

HARVEY SMITH

REAL ESTATE

The Dubai real estate market is one of

the buyer's expectations and every
sale goes through smoothly.

At Harvey Smith we only employ
highly trained and more experienced
brokers to thoroughly assess each
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Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
evismod tincidunt ut laoreet dolore magna

address address address address  +97155 000 000

aliquam erat volutpat ® O Y DO

Bl HARVEY SMITH

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit. sed diam nonummy nibh
0d tincidunt ut laoreet dolore
magna aliquam erat volutpat

Aup 25,000,000

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh

magna aliquam erat volutpat

B =25 Biosesssan
Section £, Emirates Hills, Dubai, UAE/ Dubai

Aup 5,000,000
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contact us
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Section E, Emirates Hills, Dubai, UAE / Dubai
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address address address address
+97155 000 000

o O Ry
d @ o

B o3 Mosasssat
Section £, Emirates Hills, Dubal, UAE / Dubai
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Harvey Smith - Website Development



Art

Personal artwork, undertaken
for family, friends and my own
enjoyment. Wildlife art is a passion
of mine, and the examples
of digital art are of family
holiday destinations.

Traditional media

Digital art



LOCH LUBNAIG
Scotland

ORLANDO [ . <l
Florida B - -; Stoke

LOOE N CAMBIA

Cornwall OBERUCKERSEE Germany

gﬁ%\/ﬁpgl Art - Traditional media Art - Digital art



[ linkedin.com/in/stevehalldesign
N stevehall222000@hotmail.co.uk
|1 07970768075



